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>KnichtRidder> 


We'ne  local, 

>  The  Philadelphia  Inquirer 

>  Fort  Worth  Star-Telegram 

>  Lexington  (Ky.)  Herald-Leader 

coast  to  coast, 

)  Detroit  Free  Press 

>  Saint  Paul  Pioneer  Press 

>  The  Wichita  (Kan.)  Eagle 

>  The  Miami  Herald  &  el  Nuevo  Herald 

>  Contro  Costa  Newspapers 

>  The  Macon  (Go.)  Telegraph 

in  newspapers... 

>  Son  Jose  Mercury  News 

>  The  Konsas  City  Star 

>  The  Charlotte' Observer 

>  Philadelphia  Daily  News 

>  Akron  Beocon  Journal 

>  The  (Columbia,  S  C.)  State 

>  Tallahossee  (Fla.)  Democrat 

>  The  (Wilkes-Barre,  Pa.)  Times  Leader 

>  Duluth  (Minn.)  News  Tribune 

-3^;r 


Carla  Anderson,  the  Daily  News'  "Urban  Warrior", 
didn't  understand  something:  Why  wasn't  the  city 
dpiog  something  about  the  40,000  abandoned  cars 
scarring  the  neighborhoods  of  Philadelphia? 

For  months,  Anderson  goaded  City 
Hall  to  remove  these  eyesores. 

She  identified  the  reason  for  the  prob¬ 
lem  and  then  showed  how  cities  like  Chicago 
had  l^roed  abar^(Sni^.cars  into  revenue 

tfSTie^t  . . 

JCfry,  tN^qily 
photographs  of  the 
'Abandoned  Car  of 
the  Day."  With  a 
brief  description  of 
the  car  and  its  location. 
And  thD'Sfe  chilling 
words  "The  Urbl!^ Warrior  is  yatching...." 

It  took  nearly  montbs,  ibwt.|inally  the  city 
responded.  The  rnl^r:lat^bhetfjqn 
campaign  to  tow  1  ,W''  ‘ 

junkers  a  day  f^  40 

Eight  we^s  later 
Philadelphia  was  33,000 
abandoned  vehicles  cleaner. 

Knight  Ridder  con¬ 
gratulates  both  the  Dqi^ 

News  and  its  Urban 
Warrior  for  a  battle  well 
fought.  And  won! 

Now  the  Urban 
Warrior  can  move  on  to 
her  next  battle — abandoned  buildings. 

Knight  Ridder.  What  a  difference  a 
newspaper  can  make. 


Information  for  Life 


■  Belleville  (III.)  News-Democrat 

■  Columbus  (Go.)  Ledger-Enquirer 
'  The  (Biloxi,  Miss.)  Sun  Herald 

The  (Fort  Wayne,  Ind.)  News-Sentinel 
The  (Myrtle  Beach,  S.C.)  Sun  News 
Bradenton  (Fla.)  Herald 
Grand  Forks  (N.D.)  Herald 


■  The  (San  Luis  Obispo,  Calif )  Tribune 
•  The  Monterey  County  (Calif.)  Herald 

'  (State  College,  Pa  )  Centre  Daily  Times 
'  ALjerdeen  (S  D  )  American  News 

■  The  (Warner  Robins,  Ga  )  Doify  Sun 
’  The  Olathe  Daily  News 


...and  on  the 
Real  Cities  Network. 


REAL 

ciUif 

WWW. reatcities.com 


LETTERS 


HIGH  ON  SCHOOL  NEWSPAPEIIS 

1  CRINGED  READING  DaVE  THOMPSON’S 
Sept.  3  letter  responding  to  Nat 
Hentoff  s  column  about  the  high- 
school  press  [“Their  First  offenses,”  July 
2,  p.  22].  “My  observation  while  my 
daughter  was  in  high  school,”  Thompson 
writes,  “was  that  students  on  school 
newspapers  learn  pure  boosterism. 
Negative,  or  critical,  stories  are  not 
permitted.  Period.”  Later  he  says  that 
students  are  not  learning  journalism  “but 
PR  spin  methodology.” 

Thompson  bases  his  * 

opinion  on  just  one  LET 

school  newspaper,  his  E&P  welcome 

daughter’s  when  she  was  them  ina  e-rru 

in  high  school.  What  an  editorandpub 

appalling  generalization.  facsimile  to  (t 

Yes,  many  high-school  or  via  snail-n 

newspapers  are  severely  Editor  &  Publ 

censored  by  the  Broadway,  Ni 

administration,  usually  10003.  Please 

through  prior  review  of  title,  organize 

material  before  the  tion,  location, 

paper  is  published.  It’s  address.  Lette 

an  area  of  continuing  for  all  the  usu 

concern  and  activism  _ 

among  organizations  such  as  the 
Columbia  Scholastic  Press  Association 
(CSPA),  the  Journalism  Education  Asso¬ 
ciation  (JEA),  and  the  Student  Press  Law 
Center,  which  exists  solely  to  provide 
school  and  college  media  with  legal 
advice  and  assistance. 

In  most  public  high  schools,  however, 
only  the  adviser  and  editors  decide  what 
shall  be  published.  That  is  as  it  should  be. 
And  among  the  advisers  who  operate 
that  way,  none  I  have  ever  met,  among 
thousands,  has  taught  spin.  Many,  in 


LETTERS 

E&P  welcomes  letters.  Send 
them  via  e-mail  to  letters@ 
editorandpublisher.com,  via 
facsimile  to  (646)  654-5370, 
or  via  snail-mail  to  “Letters,” 
Editor  &  Publisher,  770 
Broadway,  New  York,  NY 
10003.  Please  include  name, 
title,  organizational  affilia¬ 
tion,  location,  and  e-mail 
address.  Letters  may  be  edited 
for  all  the  usual  reasons. 


fact,  have  put  their  teaching  jobs  on  the 
line,  and  in  some  cases  been  fired,  for 
siding  with  their  students  against 
administrative  censorship.  Most  advisers 
of  uncensored  papers  have  colleagues 
who  won’t  talk  to  them  because  they  are 
upset  with  fair  and  well-written  stories 
that  the  paper  has  run.  They  usually 
accuse  the  adviser  of  influencing  the 
paper’s  content  and  level  of  controversy, 
when  that  is  rarely  true. 

The  level  of  ethical,  professional- 
minded,  and  admirable  reporting  and 
writing  in  the  majority 
*  of  high-school  news- 

E  R  S  papers  would  amaze 

ti:ers.  Send  most  professional  jour- 

to  letters@,  nalists.  Attend  one  of  the 

her.com,  xna  fall  or  spring  conventions 
i)  654-5370,  of  CSPA  or  JEA,  and  you 

ll  to  “Letters,”  will  be  inspired  by  the 

ler,  770  level  of  today’s  journalism 

York,  NY  education,  newspaper 

wlude  name,  advising,  and  student 

mol  affilia-  newspapers.  Convention 

id  e-mail  information  is  available 

may  be  edited  for  CSPA  at  http:// 

reasons.  www.columbia 

_  .edu/cu/espa  and  for 

JEA  at  http://www.jea.org. 

ROBERT  GREENMAN 
NEWSPAPER  IN  EDUCATION  CONSULTANT 
The  New  York  Times 
AUTHOR 

“The  Adviser’s  Companion” 
Brooklyn,  N.Y. 

CORKFCTION 

In  “‘Times  on  screen:  The  real  deal,”  Oct.  22, 
p.  8,  E&P  gave  an  incorrect  price  for  a  copy 
of  the  New  York  Times  Electronic  Edition 
on  Sunday.  It  is  $3.40. 


- 50  YEARS  AGO  - 

NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


NOV.  ;i,  1951:  when  Churchill  issued  a  libel  writ 

A  campaign  battle  between  against  the  tabloid. 

Winston  Churchill  and  the 

newspaper  with  the  world's  Full  accord  between  representa- 

largest  circulation,  London's  Daily  tives  of  the  Hearst  Corp.  and 


have  been  under  discussion 
between  them  since  the  death  of 
William  Randolph  Hearst.  was 
announced  Oct.  30.  The  following 
day,  Davies  married  Horace  G. 


PHOTOS  OF  THE  YEAR 

SHOOTING  GALLERY  For  The  Record, 

its  stirring  scene  is  the  big  winner  in 
E^P’s  Photos  of  the  Year  contest  .  .12 
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Mirror,  climaxed  Election  Day 


Marion  Davies,  on  all  matters  that  Brown  Jr.  of  Beverly  Hills,  Calif. 
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Public  newspaper 
companies  last 
week  continued  to 
report  earnings  for  a 
tough  third  quarter, 
even  as  they  struggled 
to  reconcile  tight  cost 
controls  with  high 
expenses  associated 
with  coverage  of  the 
Sept.  1 1  and  subse¬ 
quent  terrorist  attacks 
on  America. 

The  McClatchy  Co. 
in  Sacramento,  Calif., 
reported  earnings  fell 
34%.  Revenue 
declined  5%,  with 
its  Minneapolis  Star 
Tribune  down  13.8%. 

St.  Louis-based 
Pulitzer  Inc.  reported 
its  profit  plunged  70% 
after  nonrecurring 
items.  Revenue  was 
down  6.3%,  with 
steep  declines  in 
classified  advertising 
at  its  flagship  St.  Louis 
Post-Dispatch  and  the 
Arizona  Daily  Star  in 
Tucson. 

Despite  tight  cost 
controls,  Bek)  lost 
$518,000  in  the 
quarter  due  to  adver¬ 
tising  weakness  and 
the  abserKe  of  politi¬ 
cal-  and  Olympics- 
related  broadcast 


next  year  the  paper  ^ 

plans  to  seek  only  a 
3%  to  4%  boost,  said 

Mark  Aldam,  senior  ^  ^ 

vice  president  for  i  g 

advertising  and  cir-  I  ■ 

culation  sales  and  7 

marketing.  “Clearly,  S 

the  economy  is  going 

to  have  an  impact 

on  our  ability  to  pass  jd, 

on  the  type  of  rate 

increase  that  we  ^ 

think  we  should,” 

Aldam  said.  ^  ‘  ^ 

The  New  York  The  Journal’s  Peter  Kann  vows 
to  keep  a  lid  on  price  hikes. 


Recognizing  the  economic  realities, 
newspapers,  by  and  large,  expect 
relatively  moderate  boosts  Jan.  1 


BY  LUCIA  MOSES 

As  ADVERTISERS  LOOK  MORE  THAN  EVER  FOR 
reasons  to  justify  their  ad  budgets,  a 
number  of  newspapers,  large  and  small, 
have  decided  they  can’t  get  away  with  the  same  rate 
increases  next  year  as  they  have  in  the  past. 

Some  are  planning  increases  one  or  two  percent¬ 
age  points  below  last  year’s  jumps.  Others  will  be 
looking  at  whether  circulation  gains  in  the  w  ake  of 
the  Sept.  11  terrorist  attacks  will  hold  up  and  justify 
normal  rate  hikes.  Newspapers  that  do  try  to  raise 
rates,  however,  are  likely  to  face  resistance  from  ad¬ 
vertisers  and  media  buyers. 

“I  don’t  see  any  justification  for  rate  increases,” 
said  S.  Scott  Harding,  chairman  and 
CEO  of  Downers  Grove,  Ill.-based 
Newspaper  Services  of  America, 
which  placed  $1.6  billion  worth  of 
newspaper  advertising  last  year.  In 
an  unprecedented  letter  sent  to 
2,500  newspapers  last  week,  he 
wrote,  “With  other  competitive 
media,  including  television,  radio, 
and  magazines,  ofTering  double¬ 
digit  rate  decreases  for  the  first  time 
in  over  a  decade,  this  is  not  the  time 
to  try  and  recoup  lost  revenues/ 
profits  from  retailers.” 

For  each  of  the  past  10  years.  The 
Hartford  (Conn.)  Courant  raised 
overall  ad  rates  by  4%  to  5%,  but 


Times’  overall  rates 
will  likely  increase  5%  or  so  next  year,  down  from 
7%  each  of  the  past  two  years,  while  The  Wall  Street 
JoumaFs  net  effective  general  ad  rate  will  be  up 


Newspaper  General  Advertising  Rate  Hikes 

Compared  With  Inflation 


1991  1992  1993  1994  1995  1996  1997  1998  1999  2000 


Consumer  Price  Index 


Sources:  Newspaper  Association  of  America.  Merrill  Lynch  estimates 
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3.3%,  slightly  below  recent  years’  increases.  As  par¬ 
ent  Dow  Jones  &  Co.  Inc.  Chairman  and  CEO  Peter 
Kann  explained  during  a  conference  call  with  ana¬ 
lysts,  “This  is  not  the  kind  of  ad  environment  when 
one  wants  to  appear  to  be  greedy  to  advertisers  who 
perhaps  have  their  own  problems.” 

At  Cox  Ohio  Newspapers,  which  includes  the 
Dayton  Daily  News,  the  net  ad  rate  may  be  slightly 
higher  next  year,  but,  due  to  the  effect  of  discounts, 
said  Mark  Stange,  vice  president  of  advertising:  “I 
would  say  well  see  very  little  net  gain  in  average  net 
rates  next  year. ...  There’s  a  lot  of  pressure  to  maxi¬ 
mize  rates  when  our  margins  have  shown  pressure 
from  the  sliding  economy.  But ...  we  know  our  cus¬ 
tomer  base  is  feeling  the  same  pressure  we  are,  and 
they  need  our  help  more  than  ever.” 

With  one  forecast  seeing  total  U.S.  media  spend¬ 
ing  down  6%  this  year  and  1%  next  year,  other 
media  are  making  similar  adjustments.  “Magazines 
are  adjusting  themselves  in  terms  of  the  price-value 
ratio,”  said  Mickey  Marks,  president  and  CEO  of 
media  buyer  Creative  Media  in  New  York,  “and  the 
expectation  from  my  seat  would  be  that  newspapers 
would  follow  along  the  guidelines  of  general  macro- 
economic  principles  to  remain  competitive.” 

Newspapers’  rate  increases  have  outpaced  inflation 
for  most  of  the  past  30  years,  but  pricing  seems  to 
have  hit  a  wall  in  the  past  few  years,  analysts  said. 

Still,  some  papers  are  bent  on  raising  rates  in  line 

We’ve  always  raised  ' 
ad  rates  “in  relation  j, 
to  circulation  and  jf  ^ 

with  recent  years.  Circulation  decreases  haven’t 
stopped  newspapers  from  raising  rates  in  the  past, 
so  circ  increases  since  Sept.  11  may  provide  a  justifi¬ 
cation  for  some  rate  hikes  next  year. 

USA  Today’s  general  rate  will  go  up  4%,  as  it  has  in 
recent  years.  Senior  Vice  President  of  Advertising  Jac- 
ki  Kelley  said:  “Our  position  has  always  been  to  in¬ 
crease  rates  in  relation  to  circulation  and  readership.” 

Others  are  bullish  on  a  recovery.  The  Houston 
Chronicle  plans  to  raise  daily  ad  rates  about  5%,  only 
slightly  below  last  year’s  hike,  said  Gary  Randazzo, 
senior  vice  president  of  sales  and  marketing.  “While 
the  downturn  is  significant  now,  ...  we  think  that, 
because  of  the  [federal]  stimulus  package,  ...  next 
year  may  begin  getting  back  to  some  normalcy,”  he 
said,  adding  that  advertisers  may  benefit  from  wider 
use  of  volume  discounts. 

Merrill  Lynch  media  analyst  Lauren  Rich  Fine 
said  she  was  “intrigued”  by  some  papers’  plans  to  in¬ 
crease  rates  as  much  as  4%  on  one  hand,  while  offer¬ 
ing  plentiful  volume  discounts  on  the  other.  “I  don’t 
understand  how  you  raise  rates,”  she  said,  “if  you’re 
just  going  to  offer  the  discounts.”  B 


revenue.  Pro  forma 
newspaper  revenue 
declined  12.6%,  with 
flagship  The  Dallas 
Morning  A/ews  down 
16.1%. 

-  LUCIA  MOSES 


Officials  uiwbM  plan 
to  support  ecottooijf 


Americj 


Teen-agers  still 
rely  on  news¬ 
papers  as  their 
primary  source  for 
movie  and  entertain¬ 
ment  information, 
according  to  a  new 
survey  by  Newspapers 
First,  the  New  York- 
based  marketing  and 
sales  organization. 

In  a  poll  of  1,500 
teens  as  they  exited 
U.S.  theaters,  52% 
said  they  had  consult¬ 
ed  a  print  newspaper 
for  their  movie 
timetable  needs,  while 
only  42%  said  they 
went  to  an  online  site. 

“This  study  validates 
the  use  of  our  medium 
to  reach  teen-agers,” 
said  Jay  T.  Zitz, 
president  and  CEO 
of  Newspapers  First, 
which  conducted  the 
poll  with  15  major 
daily  papers. 

-  JOE  STRUPP 


Local  sales 


the  U.S.  economy  —  the 
Amarillo  media  have 
combined  efforts  to 
launch  a  campaign 
aimed  at  getting 
residents  to  spend 
money  locally. 

Von  Netzer  credited 
the  idea  to  Jim  Currow, 
vice  president  for  metro 
newspapers  at  Globe- 
News  parent  Morris 
Communications  Corp. 
in  Augusta,  Ga.  Currow 
said  similar  programs 
have  been  launched  at 
Morris’  28  other  daily 
papers.  “Retailers  like  it 
because  it  shows  we  are 
trying  to  help  them,” 
Currow  told  E&JP. 

The  campaign,  which 
began  Sept.  28,  took  the 
simple  slogan  “Buy  at 
Home”  and  plastered  it 
all  over  town.  Via  full- 
page  newspaper  ads, 
outdoor  billboards,  and 
radio  and  TV  spots, 
residents  are  being 
urged  to  spend,  spend, 
spend.  The  promotional 
plan  began  with  a  press 
conference  featuring 
civic  leaders,  business¬ 
men,  and  media  execu¬ 
tives  —  broadcast  on 


BY  JOE  STRUPP 

Take  a  look 

around  Amarillo, 
Texas,  these  days 
and  you  may  think  there 
are  no  competitive 
media  in  town.  The 
Amarillo  Globe-News  is 
sharing  house  ads  with 
an  outdoor  advertiser, 
area  TV  stations  are 
coordinating  spots  with 
each  other,  and  the  local 
radio  market  —  often 
the  most  cutthroat  of 
small-market  media  — 
is  engaged  in  a  retail 
marketing  group  hug. 

“I’ve  never  seen 
anything  like  it,”  said 
Garet  von  Netzer,  the 
Globe-News  publisher 
who  spearheaded  the 
marketing  plan. 
“Everyone  is  on  board.” 

Why  all  this  feel-good 
promotion?  It’s  Amaril¬ 
lo’s  response  to  the 
economic  downturn  and 
general  alarm  following 
the  Sept.  11  terrorist 
attacks  on  America. 
Taking  a  page  from 
President  Bush’s  play- 
book  for  Americans  to 
live  their  ordinary  lives 
—  and  keep  supporting 


To  balance  inven¬ 
tories  with 
demand  that  contin¬ 
ues  to  sag,  the  world’s 
biggest  newsprint 
maker  will  take  the 
unusual  step  of  further 
curtailing  production 
in  the  normally  busy 
holiday  season. 

Abitibi-Consolidated 
Inc.  spokesman  Denis 
Leclerc  said  last  week 
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three  local  TV  network 
affiliates. 

“It’s  probably 
unprecedented  for 
natural  competitors  to 
work  together  on  a  com¬ 
mon  goal,”  said  Amarillo 
Mayor  Trent  Sisemore. 
“But  the  local  media  has 
been  very  generous.” 

Von  Netzer  estimated 
that  his  paper  has  given 
about  $40,000  worth 
of  advertising  space  for 
related  ads,  while  also 
running  at  least  three 
stories  a  week  on  the 
campaign  and  providing 


pro-purchasing  editori- 
!  als.  Still,  he  admits  there 
I  is  something  to  be 
'  gained  for  the  news- 
I  paper,  even  if  no  ad 
I  revenue  increases  have 
!  been  noticed  yet.  “I  think 
I  it  sends  a  message  to 
i  business  that  we  are  out 
here  sticking  up  for 
them,”  he  said. 

In  addition,  KGNC 
Radio  created  a  public- 
service  jingle  that  it’s 
sharing  with  other 
i  stations,  while  the  local 
I  TV  outlets  are  passing 
^  related  spots  among 


j  themselves.  Also 
involved  is  the  local 
j  office  of  Lamar  Outdoor 
j  Advertising,  a  Baton 
i  Rouge,  La.-based 
;  company  with  1,000 
i  billboards  and  signs 
i  in  the  area  that  has 
donated  30  locations  for 
i  “Buy  at  Home”  use. 

!  None  of  the  ads 
;  promote  specific  stores, 

I  businesses,  or  areas  of 
!  town.  “We  wanted  to 
I  lift  this  above  any 
j  self-serving  effort  to 
j  stimulate  advertising  in 
our  own  mediums,”  von 


Netzer  said.  While 
1  local  economic  data  is 
!  still  being  collected, 

'  business  owners  said 
;  the  campaign  has  paid 
1  off.  “Changing  the 
!  mind-set  is  the  most 
i  important  part,”  said 
Gary  Molberg,  president 
of  the  local  chamber  of 
commerce. 

Eric  Corbyn,  manager 
i  of  Raffkind’s  clothing 
[  store,  agreed.  “One 
customer  came  in  and 
■  said, ‘OK,  here’s  my 
,  two  shirts.  I’ve  done 
my  part.’”  ® 


Add  one  merger  to  online  trade 


A  both  have  provided  online  classified  and 
Web-site-publishing  services  for  newspa¬ 
pers,  announced  their  merger  Thursday.  The  deal  is 
expected  to  close  at  the  end  of  the  month,  with  the 

name  of  the  new  entity  still  —  - - 

unannounced. 

The  company  —  to  be 
based  in  Troy,  N.Y.,  home  of 
Power  Adz  —  will  serve  more 
than  1,600  daily  and  weekly 
newspapers  in  all  50  states. 

Brendan  Bums,  founder  and 
CEO  of  AdOne,  and  Mark 
Chudzicki,  founder,  presi¬ 
dent,  and  CEO  of  Power  Adz, 
vvill  be  co-CEOs.  An  office  in 
New  York,  where  AdOne 
was  located,  also  will  be  ^werAdz  corn's  Ma^  Cl 
,  Brendan  Bums  will  be  co 

maintained. 

“We  have  not  really  been  dead-set  competitors  — 
we’re  complementary  businesses,”  Burns  said  in  a 
joint  phone  interview  late  Wednesday  with  E^P. 
“One  of  the  things  Mark  and  I  got  excited  about 
when  we  put  our  respective  products  and  customers 
on  paper  is  that  there  is  not  a  whole  lot  of  overlap.” 

AdOne’s  strength  has  been  in  building  an  online 
classifieds  business  —  mostly  with  large  news¬ 
papers.  It  has  the  financial  backing  of  nearly  a  dozen 


I  n  Aj  media  companies:  Advance  Publications,  Belo, 

AdOriG  3nd  POWerAdZ.COrn  SnnOUnCG  Oonrey  Media  Group,  E.W.  Scripps  Co.,  Hearst 
merger  of  equals  that  will  establish  Register  Co.,  Lee  Enterprises  Inc., 

J  ,  I  ’  I  Media  General  Inc.,  MediaNews  Group  Inc.,  Morris 

a  0ne”St0p  shop  tor  newspapers  communications Corp., and PuUtzerlnc. 

;  PowerAdz  has  worked  mostly  with  hundreds  of 
BY  WAYNE  ROBINS  |  small  and  midsize  newspapers,  providing  full-serv- 

dOne  LLC  and  PowerAdz.com,  which  ice  Web-publishing  systems.  But  it  also  brings  to  the 
both  have  provided  online  classified  and  table  larger  affiliates,  including  some  papers  that 
Web-site-publishing  services  for  newspa-  overlap  with  AdOne’s  corporate  owners,  such  as 
inounced  their  merger  Thursday.  The  deal  is  |  Belo’s  The  Dallas  Morning  News.  For  larger  papiers, 
d  to  close  at  the  end  of  the  month,  with  the  I  PowerAdz  has  offered  some  online  classified  tech- 
f  4.1 - 414 — 4.;ii  —  - - -  nology.  Other  affiliates  in¬ 

clude  the  New  York  Post, 
Pittsburgh  Post-Gazette, 
and  The  Orange  County 
(Calif.)  Register. 

“The  primary  focus  of 
PowerAdz  over  the  last  two 
years  has  been  on  editorial 
and  retail  marketing,” 
Chudzicki  said.  “The  focus  of 
AdOne  has  been  the  classi¬ 
fied  side  of  the  house.”  Now 

v/4.4,  4  444v^..v.  they  are  “in  position  to  be 

cated,  also  will  be  ^werAdz  corn's  Mart  Chudzicki  (left)  and  ^  one-stop  shop,”  Bums 

Brendan  Bums  will  be  co-CEOs  of  merged  firm.  ... 

[ned.  added. 

have  not  really  been  dead-set  competitors  —  Despite  what  the  CEOs  say  is  a  natural  fit,  it  is 
amplementary  businesses,”  Burns  said  in  a  obvious  that  there  will  be  some  loss  of  jobs  because 
lone  interview  late  Wednesday  with  E^P.  of  duplication.  Yet,  in  the  worst  media  economy  in 
f  the  things  Mark  and  I  got  excited  about  memory,  the  two  CEOs  are  optimistic.  “Our  prod- 
e  put  our  respective  products  and  customers  ucts  help  local  publishers  save  money,”  Chudzicki 
;r  is  that  there  is  not  a  whole  lot  of  overlap.”  said.  “We’re  not  going  to  sit  here  and  predict  we’re 
ne’s  strength  has  been  in  building  an  online  going  to  blow  all  our  revenue  numbers  out,  but 
ids  business  —  mostly  with  large  news-  we  think  we’re  well-positioned  to  operate  in  a 
It  has  the  financial  backing  of  nearly  a  dozen  difficult  economy.”  ® 


PowerAdz.com's  Mart  Chudzicki  (left)  and  AdOne's 
Brendan  Bums  will  be  co-CEOs  of  merged  firm. 


that  market-related 
downtime  in  the  fourth 
quarter  will  total  about 
200, (XX)  metric  tons. 
Through  September, 
the  Montreal-based 
company  took  down¬ 
time  equal  to  more 
than  half  a  million 
tons  of  newsprint. 

-  JIM  ROSENBERG 


ON  THE  11? 

Surprise!  Online 
news  users  don't 
want  to  pay  for 
content.  More  than 
two-thirds  of  visitors 
to  news  sites  (71%) 
would  rather  seek 
their  news  fix 
elsewhere  than  pay 
for  it,  according  to 
a  77-page  study 
by  Borrell  & 

Associates  Inc.  of 
Portsmouth,  Va. 

“The  Free  Versus 
Paid  Debate”  reports 
that  12%  of  print 
subscribers  would 
register  for  the  same 
publication's  online 
site,  while  only  2% 
would  accept  passing 
through  a  “tollgate.” 

-  WAYNE  ROBINS 

NET-UNXiSO 
FEWER  LINKS 

As  “one  of  several 
initiatives  being 
taken,”  net-linx  Pub¬ 
lishing  Solutions  — 
the  German-owned 
successor  organization 
to  System  Integrators 
Inc.,  CText,  and  Com- 
puText  —  said  it  cut 
50  jobs  in  the  United 
States  and  Europe  in 
the  face  of  “a  declin¬ 
ing  market  in  news¬ 
paper  publishing.” 
Reductions  bring 


www.editorandpublisher.com 


OCTOBER  29,  2001  EDITOR  &  PUBLISHER  7 
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total  net-linx  staff  to 
460.  Marketing  and 
Sales  Vice  President 
Dick  Steensma  said 
the  company  “has  no 
plan  to  consolidate." 

-  JIM  ROSENBERG 


CALENDAR 


In  a  $71.2-million 
deal  that  will 
combine  two  of  the 
leading  Internet 
audience-measure¬ 
ment  firms,  Net- 
Ratings  Inc.  is  buying 
Jupiter  Media  Metrix, 
company  executives 
announced  Thursday. 

The  deal,  expected 
to  be  completed  by 
early  next  year,  is  sig¬ 
nificant  to  newsroom 
types  because  it  will 
reduce  the  number  of 
outlets  for  reporters 
seeking  information 
on  Web  audiences. 

-  JOE  STRUPP 

PLANTPLANNED 
FOR  LOUISVILLE 

Pending  local- 
government  ap¬ 
provals,  The  Courier- 
Journal,  Louisville, 

Ky.,  will  spend  $80 
million  for  a  produc¬ 
tion  and  distribution 
center  adjacent  to  its 
current  building. 

Plans  call  for  a 
135,000-square-foot 
plant  to  be  completed 
in  2004,  when  the  C-J 
will  be  offset-printed 
on  presses  (18 
variously  configured 
inline  towers  and  three 
folders)  from  Koenig 
&  Bauer  AG,  supplier 
of  the  flexo  units  that 
put  color  into  the  C-J 
in  the  1990s. 

-  JIM  ROSENBERG 


NOVEMBER 

7  Q  Redefining 
I  U  Print:  What’s 
the  New  Reality? 

ABC  87th  Conference 
and  Annual 
Meeting,  Audit 
Bureau  of  Circulations, 
Sheraton  Bal 
Harbour  Resort, 

Bal  Harbour,  Fla. 

7_n  SNA  Fall 
I  U  Publishers’, 
Advertising 
Directors,  and 
Classified  Advertising 
Managers’  Meeting, 
Suburban  Newspapers 
of  America,  Tremont 
Boston  Hotel,  Boston 

nil  JEA/NSPA 

0  I  I  National  High 

School  Journalism 
Convention, 
Journalism  Education 
Association  and 


National  Scholastic 
Press  Association, 
Sheraton  Boston 
Hotel,  Boston 

MSNPA  Annual 
Convention, 
Southern  Newspaper 
Publishers 
Association,  The 
Breakers,  Palm 
Beach,  Fla. 

HHow  to  Buy 
&  Sell  Web 
Ads,  Adweek 
Conferences  and 
the  Laredo  Group, 
Hilton  Boston  Logan 
Airport,  Boston 

JANUARY 

Mnaa 

Operations 
SuperConference, 
Newspaper 
Association  of 
America,  Hyatt 


Regency  Phoenix  at 
Civic  Plaza,  Phoenix 


Mnaa 

Cooperative 
Marketing  &  Sales 
Conference,  News¬ 
paper  Association  of 
America,  San  Diego 
Marriott  Hotel  & 
Marina,  San  Diego 


Mnaa 

Marketing 
Conference,  News¬ 
paper  Association  of 
America,  San  Diego 
Marriott  Hotel  & 
Marina,  San  Diego 

FEBRUARY 

B_n  E&P’sl3th 
U  Annual 
Interactive 
Newspapers 
Conference 
&  Trade  Show, 
Adweek  Conferences, 


San  Jose  Convention 
Center,  San  Jose,  Calif. 

OlOyiPAKey 
LI  Executives 
Conference,  Inland 
Press  Association,  The 
Registry  Resort  Hotel, 
Naples,  Fla. 

MARCH 

M  National 

Computer- 
Assisted  Reporting 
Conference, 
Investigative  Reporters 
and  Editors  and 
National  Institute  for 
Computer-Assisted 
Reporting,  DoubleTree 
Hotel,  Philadelphia 

NOTE:  To  list  events, 
please  e-mail  to 
Calendar  Editor  at 
calendar@editorand 
publisher.com  or fax 
to  (646)  654-5370. 


Big  Brother  is  watching  you? 


Bush  signs  anti-terrorism  iaw 


First  Amendment  advocates  anxious 


BY  TODD  SHIELDS 

WASHINGTON  i 

The  ANTI-TERROR-  ! 

ism  bill  that  j 

President  Bush  j 
signed  Friday  could 
restrict  free  speech, 
according  to  some  First 
Amendment  advocates. 

Both  houses  of 
Congress,  in  votes 
Wednesday  and  Thurs-  I 
day,  gave  overwhelming  j 
support  to  the  measure  i 
aimed  at  investigating  j 
terrorists.  U.S.  Attorney  | 
General  John  Ashcroft  I 
promised  to  use  the  j 
new  powers  vigorously.  I 


Paul  McMasters, 
First  Amendment 
ombudsman  at  the 
Freedom  Forum,  called 
the  new  eavesdropping 
powers  “troublesome.” 

“When  American 
citizens  suspect 
someone  is  looking 
over  their  shoulder ... 
not  only  is  their 
speech  chilled,  their 
willingness  to  talk  to 
the  press  is  lessened,” 
McMasters  said. 

McMasters  pointed 
to  the  Justice  Depart¬ 
ment’s  secret  subpoena 
of  an  Associated  Press 


reporter’s  telephone 
records  this  year,  and 
said  he  feared  officials 
might  abuse  their  new 
wiretap  authority. 

A1  Cross,  a  columnist 
for  The  Courier-Journal 
of  Louisville,  Ky.,  who 
is  president  of  the 
Society  of  Professional 
Journalists,  said 
the  new  law  “enhances 
the  disturbing  climate 
we’ve  seen  develop  in 
past  months.”  Such 
developments  include 
an  Ashcroft  memo¬ 
randum  urging  federal 
agencies  to  be  cautious 
in  fulfilling  Freedom 
of  Information  Act 
requests. 


The  American 
Civil  Liberties  Union 
(ACLU)  said  the  legisla¬ 
tion  creates  a  broad  new 
definition  of  domestic 
terrorism  that  could 
result  in  wiretaps  tar¬ 
geting  people  engaged 
in  political  protest. 

Speaking  in  support 
of  an  organization  that 
the  attorney  general 
deems  to  be  terrorist 
could  be  forbidden, 
said  ACLU  President 
Nadine  Strossen: 

“Even  an  editorial 
that  supports  [a 
designated  group’s] 
lawful  actions  comes 
under  the  ambit  of  this 
legislation.”  11 
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YOU’RE 
ONE  STEP 
AHEAD 


Satisfaction  Guaranteed 

If  at  any  time,  for  any  reason,  you 
decide  that  Editor  &  Publisher 
does  not  measure  up  to  your 
expectations  —  you  can  cancel 
your  subscription  and  receive  a 
full  refund  on  all  unmailed  issues, 
no  questions  asked. 


strategic  clustering 
opportunities  to  at  least 
one  buyer  —  are 
holding  them  off  the 
market.  Van  Essen  said. 

John  T.  Cribb, 
principal  broker  of 
Bozeman,  Mont.-based 
Cribb  &  Associates,  said 
good  properties  can  still 
fetch  prices  of  as  much 
as  13  times  their  cash 


flow  —  if  buyers  exist. 
“The  deals  that  are 
going  through  go  at 
decent  prices.  The 
difference  is  there  are 
so  many  [potential] 
buyers  saying,  “We’re 
just  not  buying  any¬ 
thing,’”  Cribb  said. 

The  collapse  of 
newspaper  sales  has 
been  remarkably  swift 
and  steep.  Van  Essen’s 
firm  estimates  this  yeai 
will  close  out  with 
transactions  totaling 
$400  million  —  barely 
3%  of  the  $14.2  billion 
generated  when  100- 
plus  dailies  changed 
hands  last  year.  I 


Despite  deaHh  of  deals 


BY  MARK  FITZGERALD 

CHICAGO 


In  the  current  sales 
climate,  publishers  with 
good  properties  — 
monopoly  papers  in 
growth  markets  offering 


multiples  look  bad. 

But  the  value  of  papers 
has  not  really  fallen  off 
the  way  the  numbers 
would  indicate,”  Owen 
Van  Essen,  president 
of  Santa  Fe,  N.M.- 
based  Dirks,  Van 
Essen  &  Murray,  said 
during  last  week’s 
Inland  Press  Associa¬ 
tion  annual  meeting. 


The  market  for 
newspapers  has 
nearly  dried 
up,  but  the  value  of 
newspaper  properties 
remains  surprisingly 
strong,  brokers  say. 

“Much  of  what  is 
coming  to  market  are 
for  the  most  part 
distressed  properties, 
and,  as  a  result, 


“[M]ultiples  look 
bad.  But  the  value 
of  papers  has  not 
really  fallen ... .” 

—  OWEN  VAN  ESSEN 

Dirks,  Van  Essen  &  Murray 


NATIONAL  REPORT 


Monsters  latest  pix  in  flix  for  NAA 

SEEKING  TO  SCARE  UP  YOUNG  READERS  VIA  ITS 

literacy  ad  campaign,  the  Newspaper 
Association  of  America  _ 
has  secured  the 
services  of  “Monsters 

ees  star  in  the  animat- 
ed  film  opening  Friday.  ^ 

By  participating  in 
the  campaign,  Mike 
(left)  and  Sulley  are 
following  in  the  foot- 

steps  of  the  stars  of  '  *  I 

such  boffo  box-office  I 

Encourage  your  lit 
hits  as  '*Shrek/'  to  read  a  newap^pe 

“Chicken  Run,”  and  |  hi 

“Cats  &  Dogs.” 

Both  black-and- 
white  and  full-color 
ads  are  available  in 
several  sizes,  and  they  can  be  downloaded  at 
http://www.naa.org/display/monstersinc. 

—  Jamie  Santo 


declining  9.1%  to  717,000  tons,  and  stocks 
down  1.9%  to  959,000  tons,  a  40-day 
supply,  the  NAA  reported.  —  Lucia  Moses 


operated  dailies.  The  Denver  Post  and  the 
Rocky  Mountain  News. 

Miller  said  at  the  recent  Inland  Press 
Association  annual  meeting  in  Chicago  that 
DNA  has  eliminated  about  500  positions 
with  offers  of  cash  and  subsidized  benefits. 
She  said  DNA  will  soon  offer  buyouts  to 
certain  Newspaper  Guild-represented 
employees,  although  their  positions  will  not 
be  eliminated.  —  Mark  Fitzgerald 


^  FCC  chief  makes  good  case 

^  OMMENTS  FROM  A  TOP  REGULATOR 
s  indicate  that  newspapers  have 
^  made  headway  in  their  campaign 

against  the  Federal  Communi- 
QUH  cations  Commission’  media 

cross-ownership  ban. 

1  FCC  Chairman  Michael  K.  Powell 

BIM  1 

f&M  said  at  a  news  briefing  Tuesday 

tlTy  that  newspapers’  abundant  local 

^  reporting  resources  could  enrich 

snsters 

day!  radio  Or  TV;  “These  combinations 

33''  ^  might  introduce  more  localization 

'  to  over-the-air”  programming. 

Powell’s  remarks  reprised 
arguments  made  by  Tribune 

- Publishing  Co.  President  Jack  Fuller 

before  Congress  in  July.  Fuller  said  the  rule, 
which  bars  newspapers  from  owning  nearby 
broadcast  outlets,  reduces  the  diversity  of 
voices  it  is  meant  to  promote.  The  FCC  will 
soon  decide  whether  to  retain  the  rule. 

—  Todd  Shields 


Cox  Interactive  head  count  slashed 

Blaming  the  slack  advertising  market,  Cox 
Interactive  Media  cut  16%  of  its  staff 
last  week,  according  to  the  Cox-owned 
Atlanta  Jcurnal-Constitution.  About  70  of 
450  positions  nationwide  were  eliminated. 

Created  in  1997  as  a  division  of  Cox  Enter¬ 
prises  Inc.,  Cox  Interactive  runs  22  Web  sites, 
including  AccessAtlanta.com,  Austin360.com, 
lnsideNewOrleans.com,  and  LAInsider.com. 

A  Cox  Interactive  spokeswoman  told  the 
Journal-Constitution  that  profitability  for  the 
unit  isn’t  expected  until  2(X)4.  —  Carl  Sullivan 


YOUR  LOGO  HERE 


Help-wanted  index  slip  is  showing 

The  Conference  Board’s  Help-Wanted 
Advertising  Index  declined  to  52  in  Sep¬ 
tember  from  53  in  August.  The  barometer  of 
the  U.S.  job  market  stood  at  79  a  year  earlier. 

The  difficult  Job  market  —  combined  with 
declining  consumer  confidence  —  could 
drag  down  consumer  spending  as  the 
holidays  approach,  board  economist  Ken 
Goldstein  said.  — LM. 


Paper  consumption  ceases  free  fail 

Newsprint  consumption  by  U.S.  dailies 
slowed  its  decline  in  August,  falling 
9.8%  to  662,000  metric  tons,  reported  the 
Newspaper  Association  of  America  (NAA). 

Stocks  in  August  rose  only  4.7%  to 
1,043,000  tons,  a  47-day  supply,  following 
six  straight  months  of  double-digit  increases, 
according  to  the  NAA. 

Preliminary  figures  show  September  usage 


Buyouts  take  a  big  bite  in  Denver 

VOLUNTARY  BUYOUTS  HAVE  PROVEN  SUCCESSFUL 
in  reducing  the  number  of  full-time  union 
positions  at  the  Denver  Newspaper  Agency 
(DNA),  even  though  the  workers  have  a  two- 
year  no-layoff  guarantee,  said  Missy  Miller, 
the  human-resources  director  for  the  jointly 
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IDAHO 


Margaret  Buchanan 

Margaret  Buchanan,  president  and  publish¬ 
er  of  The  Idaho  Statesman  in  Boise,  has  been 
named  vice  president  for  parent  Gannett  Co. 
Inc.’s  Pacific  Newspaper  Group.  She  retains 
her  titles  at  the  Statesman.  A  15-year  com¬ 
pany  veteran,  Buchanan  will  oversee  the 
chain’s  papers  in  Idaho,  Oregon,  and  Wash¬ 
ington.  She  held  executive  positions  at  The  Cincinnati  Enquirer 
and  the  Rockford  (Ill.)  Register  Star,  and  served  as  president  and 
publisher  of  the  Elmira,  N.Y.,  Star-Gazette,  Gannett’s  first  paper. 


ARKANSAS 

Scot  Morrissey  to  publisher  of  the  Log 
Cabin  Democrat  in  Conway  from 
general  manager.  Morrissey  succeeds 
Michael  T.  Hengel,  now  publisher  of  The 
Holland  (Mich.)  Sentinel. 


FLORIDA 

Tom  Tuell  to  editor  of  The  Key  West  Citizen, 
its  eight  related  weeklies,  and  KeysNews- 
.com.,  the  paper’s  Web  site,  from  editor 
ofKeysNews.com.  Tuell  succeeds  Sally 
Mahan,  who  resigned. 


LOUISIANA 
Lovell  Beaulieu  to  managing  editor  of 
The  Advertiser  in  Lafayette  from  senior 
editorial  page  writer  at  The  Des  Moines 
(Iowa)  Register. 

MAINE 

David  B.  Offer  to  executive  editor  of  the 
Kennebec  Journal  in  Augusta  and  the 
Morning  Sentinel  in  Waterville.  Offer, 
most  recently  Washington-based 
executive  editor  of  Stars  and  Stripes, 
succeeds  Soren  Nielsen,  who  retired. 

MINNESOTA 

Don  Wyatt  to  editor  of  the  Duluth  News 
Tribune  from  managing  editor.  Wyatt 
succeeds  David  Holwerk,  now  editor  of 
the  editorial  pages  at  The  Sacramento 
(Calif.)  Bee. 

OHIO 

Kathy  Kralovic  to  vice  president  of  marketing 
for  Cox  Ohio  Publishing  in  Dayton  from 
market  research  director  for  Cox  Ohio 
Publishing  and  the  Dayton  Daily  News. 

OREGON 

Sonja  Sorensen  Craig  to  president  and 
publisher  of  the  Statesman  Journal  in 
Salem  from  publisher  of  the  St.  Cloud 
(Minn.)  Times.  Sorensen  Craig  succeeds 
Sara  Bentley,  who  resigned. 

TEXAS 

Twila  Aufill  to  general  manager  of  the 
Lubbock  Avalanche-Joumal  from 
division  controller. 

WAS  H INGTON 

Christine  Chin  to  president  and  publisher 

of  The  Bellingham  Herald  from  strategic 

development  director  at  the  Reno  (Nev.) 

Gazette-Journal. 


PENNSYLVANIA 

Ardith 
Hilliard  j 

to  editor  of  The 
Morning  Call  in 
Allentown  from 
associate  editor  and  assistant  to 
the  editor  at  the  Los  Angeles 
I  Times.  Hilliard  succeeds  Elaine 
Kramer,  now  managing  editor  | 
I  of  the  Orlando  (Fla.)  Sentinel.  \ 


Dirks,  \"ax  Esskx  &  MruRAV 


We  specialize  in  assisting  owners 
in  exploring  and  negotiating  the  sale 
of  their  daily  new^iapersjir 
,  non-daily  newspa^gtbu^ 


/.c'c  E.  Dir 


(Xccn  \  un  Essen 


DirXs,  Van  Essen  &  Murray 

1 1 9  E.  Marcy  Street,  Suite  1 00 

Santa  Fe,  New  Mexico  87501 

Tel:  505.820.2700 

Fax;  505.820.2900 

E-mail:  info@dirksvanessen.com 

www.dirksvanessen.com 
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EDITORIALS 


Refusing  to  accept  letters  to  the  editor  delivered  by  snail-mail 
is  a  bad  idea  that  sends  a  message  of  contempt  for  readers 


Almost  a  decade  ago,  the 
cantankerous  former  Detroit 
mayor,  Coleman  Young,  took 
umbrage  at  a  story  in  The 
Detroit  News  reporting  that  toxic 
chemicals  were  buried  on  the  site  of  a 
proposed  riverfront  housing  project. 
Young  promptly  found  a  chemist  willing 
to  claim  that  copies  of  the  News 
contained  traces  of  toxins.  From  then 
on,  the  mayor  declared  with  a  straight 
face,  he  would  read  the  paper  only  after 
donning  “a  gas  mask  and  gloves.” 

Gee,  that  story  doesn’t 
sound  so  funny  anymore, 
does  it?  The  copy  of  The 
National  Enquirer  we 
bought  at  the  supermarket 
last  weekend  reports  on 
the  anthrax  attack  on  its 
headquarters  and  includes 
the  front-page  legend: 

This  Paper  Not  Printed  in 
the  State  of  Florida.  Thus 
assured,  we  threw  it  into  the  bag  next  to 
the  Tropicana  orange  juice. 

As  the  deaths  and  sicknesses  from 
anthrax  begin  to  add  up,  serious  concern 
is  clearly  justified.  But,  in  some  quarters, 
this  concern  is  slipping  into  a  foolish 
panic.  It’s  most  distressing  when 
newspapers  lose  their  cool  heads  and 
steady  judgment  in  these  uncertain  times. 
Some  papers,  for  instance,  continue  to 
record  every  little  panicky  report  of 
spilled  white  powder,  as  if  they  had 
learned  nothing  after  decades  of  dealing 
responsibly  with  bomb  scares,  product¬ 
tampering  hoaxes,  and  other  false  alarms. 

By  far  the  worst  overreaction  involves 
letters  to  the  editor.  We’re  not  talking 
about  the  sensible  precautions  some 


Concern  about 
anthra.x  is  clearly 
justified.  But,  in 
some  quarters, 
it’s  slipping  into 
a  foolish  panic. 


papers  are  taking  to  handle  suspicious 
mail.  But  there  is  nothing  sensible  about 
what  \\ie  Arizona  Daily  Star  in  Tucson  is 
doing.  The  paper  airily  announced  it  would 
no  longer  accept  letters  to  the  editor  sent 
through  the  U.S.  Postal  Service.  If  you 
want  to  make  a  comment,  the  Daily  Star 
informed  readers,  send  it  by  fax  or  e-mail. 

What  gall!  The  Daily  Star  —  which 
sends  strangers  out  in  the  dark  of  night 
to  throw  copies  of  its  newspaper  onto 
porches  and  expects  people  to  take  those 
papers  into  their  homes  —  does  not  want 
mail  from  readers  soiling 
its  hands.  A  paper  that 
sends  other  strangers, 
called  reporters,  to  the 
homes  and  workplaces 
of  citizens  and  officials 

—  unbidden  in  most  cases 

—  is  specifying  the  terms 
and  conditions  of  how 
readers  may  contact  it. 
Don’t  have  a  fax  machine, 

retired  couple?  Don’t  have  an  EarthLink 
account,  minimum-wage  earner?  Well, 
you’re  simply  not  the  kind  of  people  the 
Daily  Star  wants  to  associate  with. 

At  last  week’s  Inland  Press  Association 
annual  meeting,  John  Lavine,  director  of 
the  Readership  Institute  at  Northwestern 
University,  reminded  publishers  that 
research  shows  an  important  aspect  of  a 
local  paper’s  brand  is  that  a  reader  think 
it  “cares  about  me.”  So  thanks  a  lot.  Daily 
Star:  Just  as  readers  were  warming  up 
to  this  business  again  because  of  the 
magnificent  reporting  effort  on  Sept.  11 
and  its  after-effects,  you  proclaim  this 
no-letters  policy  to  remind  people  of  the 
self-centered  and  arrogant  elitism  that 
long  ago  turned  them  off  to  newspapers. 


I  The  Oldest  Publishers  and  Advertisers  Newspaper  in  America 

With  which  have  been  merged;  The  Journalist,  established  March  22, 1884;  Newspaperdom.  March  1892; 
The  Fourth  Estate,  March  1, 1894;  Editor  »  Publisher,  June  29. 1.901;  Advertising.  June  22. 1925. 
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Washington,  DC  20006;  (202)  833-2551.  Todd  Shields.  Washington  Editor. 
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Little  did  we  know  when  we  called  for  entries  for 
E&P's  second  Photos  of  the  Year  contest  back  in  August 
that  terrorist  attacks  on  America  would  become  the  pic¬ 
ture  story  of  the  young  century.  It’s  safe  to  say  that  the  area 
around  the  World  Trade  Center  in 
New  York  has  become  the  most  photographed 
crime  scene  in  histoiy.  It’s  no  surprise,  then,  that 
the  aftermath  of  Sept.  11  serves  as  the  subject 
of  E^Fs  grand-prize  winner  as  Photo  of  the 
Year.  Yet,  with  so  many  other  haunting  images 

entered  in  the  competition,  Thomas  E.  Franklin’s  achievement 
is  all  the  more  remarkable. 

E^Fs  contest  drew  a  tremendous  response  from  across  the 
country,  and  as  far  away  as  Guam,  with  more  than  600  photos  en¬ 
tered  in  three  categories  —  breaking  news,  features,  and  sports  — 
and  four  circulation  classes.  Besides  the  grand  prize,  which  comes 
with  a  $500  award,  there  are  12  other  winners,  featured  on  the  fol¬ 
lowing  pages.  This  competition  emerged  from  our  Photo  of  the 
Week  feature,  which  appears  in  “Hot  Type”  (see  p.  25).  We  encour¬ 
age  you  to  submit  pictures  for  this  weekly  honor  as  often  as  you’d  like,  with  an  extra  incentive:  each 
winner  will  automatically  be  entered  in  next  year’s  Photos  of  the  Year  contest.  (For  submissions, 
e-mail  hottype@editorandpublisher.com;  visit  http://www.editorandpublisher.com  for  details.) 
Although  this  year’s  top  winner,  Tom  Franklin,  had  worked  at  a  newspaper  while  studying 

fine  arts  at  the  State  University  of 
-  -  York  at  Purchase,  he  had  his 

sights  set  on  creative  photography  — 
not  the  mayhem  of  daily  news  — 
when  he  was  graduated  in  1988.  “But 
I  also  wanted  to  make  a  living,” 
recalls  Franklin. 

The  photographer  free-lanced  for 
*:  {  I*  ^  several  newspapers  as  well  as  The 

_ Associated  Press  before  landing  at 

viSB  The  Record  in  Hackensack,  N.J., 
eight  years  ago.  “The  world  of  photo- 
journalism  showed  me  what  a 
strong,  visual  image  could  do  to  con- 
vey  a 

Thanks  to  Franklin,  a  truly  power- 
fill  message  was  indeed  conveyed  — 
around  the  world  —  in  September, 

W when  it  mattered  the  most. 

T  ~  Greg  MUchell  and  Joe  Strupp 


Franklin  (below)  had 
already  spent  several 
hours  on  Sept.  1 1 
shooting  images  at  a 
triage  center  in  New 
Jersey  and  in  lower 
Manhattan  when  he 
happened  upon  three 
firefighters  just  after 
5  p.m  atop  a  pile  of 
rubble  at  the  site  of 
the  attacks. 


For  The  Record:  Grand  prize 
winner  Thomas  E.  Franklin 


12  EDITOR  &  PUBLISHER  OCTOBER  29,  2001 


www.editorandpublisher.com 


r  ■  ■ 


I 


Thomas  E. 
Franklin 

The  Record 
Hackensack,  NJ. 

With  other  approaches  to 
Manhattan  closed,  Tom  Franklin, 
35,  hopped  a  tugboat  off  Jersey 
City,  N.J.,  at  2  p.m.  Sept.  11  and 
made  his  way  to  the  horror  site. 
When  he  spotted  three  firefighters 
raising  Old  Glory  atop  a  pile  of 
WTC  debris,  he  raised  his  Canon 
02000  digital  camera,  with  a 
70-200  mm  lens,  and  shot.  “It 
happened  real  fast,”  he  told  f&P. 
“I  didn’t  even  have  time  to  ask 
their  names.”  The  photo,  which 
appeared  the  next  day  in  The 
Record  and  in  papers  worldwide, 
immediately  drew  comparisons  to 
Joe  Rosenthal’s  1945  photo  of 
Marines  planting  the  flag  on  Iwo 
Jima.  “That  blows  me  away,” 
said  Franklin.  “When  I  saw  them 
raising  the  flag,  it  ran  through  my 
mind  that  it  was  similar,  but  I  had 
no  clue  it  would  be  compared  to 
that  shot.”  He  has  since  received 
thousands  of  notes,  e-mail 
messages,  and  poems,  along  with 
requests  to  use  the  photo  on 
T-shirts,  posters,  and  even  candy 
wrappers  (newspaper  policy 
prevents  commercial  use).  One 
e-mail  message  came  from  author 
James  Bradley  —  son  of  one  of 
the  Marines  in  the  Iwo  Jima  shot. 
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10,000-49,999 

Scott  MacDonald 

Times  Recorder 
Zanesville,  Ohio 

“My  baby!  My  baby!”  Ron  Madden  screamed,  arriving  at 
the  scene  of  his  house  in  flames  in  rural  Muskingum 
County,  Ohio,  last  Dec.  13.  His  2-year-old  daughter, 
Jessica,  was  still  in  the  home,  and  later  found  dead. 
The  fire  was  started  by  a  child  playing  with  matches. 


50,000-199,999 

Peter  Casolino 

New  Haven  Register 
New  Haven,  Conn. 

A  snapshot  in  time  that  perfectly  captures  America  in  chaos: 
Five  days  after  the  World  Trade  Center’s  Twin  Towers  fell,  three 
National  Guardsmen  take  a  break  from  rescue  and  emergency 
duties  at  ground  zero  in  lower  Manhattan  to  read  the  New  York 
Post,  whose  Page  One  promises  a  lethal  counterattack  on 
Afghanistan  —  which  would  arrive,  three  weeks  later. 
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Cody  Kuykendall  could  be  said  to  be  in  the  hands  of  God 
at  the  close  of  a  five-hour  “Heal  the  Hate”  rally  on  April 
19  at  Mount  Moriah  Baptist  Church  in  Athens,  Texas. 
Kuykendall  and  three  other  white  teen-agers  had  confessed 
to  spray-painting  the  predominantly  black  church.  Here 
preachers  gather  around  to  offer  solace  and  forgiveness. 


Over  200,000 

Vadim  Ghirda 

The  Associated  Press 
New  York 

An  ethnic  Albanian  refugee  from  Selce,  Macedonia,  sits  in  a  bus  with  her  child  as  they 
arrive  in  Prizren,  in  southern  Kosovo,  on  March  27.  They  had  fled  the  fighting  in 
Macedonia  on  foot  two  days  earlier. 
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Patricia 

Schaeffer 

Morning  Journal 
Lisbon,  Ohio 


How  do  you  spell  b-o-r-e-d-o-m? 
Contestants  in  the  Columbiana 
County  spelling  bee  on  March  17 
struggle  to  stay  alert  at  the  Salem 
High  School  gym. 


Under  10,000 

Jim  Harper 

The  State  Port  Pilot 
Southport,  N.C. 

A  country  hose-down:  Frolicking  at  the  annual  Fourth 
of  July  firefighters’  competition  in  Southport,  N.C. 


50,000-199,999 

Travis  Keying 

The  Wichita  Eagle 
Wichita,  Kan. 

Apparently,  these  blackbirds  were  only  waiting  for  this  moment  to 
arise.  Millions  of  them  filled  the  skies  over  western  and  central 
Kansas  —  like  this  mob  flying  past  an  abandoned  windmill  in 
Russell  County  on  March  8  —  causing  a  cattle  feedlot  to  resort 
to  poisoning  many  of  them.  A  few  days  later,  residents  had  to 
scoop  dead  birds  off  their  lawns  with  shovels. 
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Over  200,000 

Bill  Kostroun 
The  Associated  Press 
New  York 

Jason  Sehorn  was  a  catcher  on  the 
rise  during  the  National  Football 
Conference  divisional  playoff 
game  Jan.  7.  Sehorn,  cornerback 
for  the  New  York  Giants,  not  only 
intercepted  the  pass,  he  got  off  the 
turf  and  ran  the  ball  in  for  a  32-yard 
touchdown  to  help  the  G-Men  defeat 
the  Philadelphia  Eagles,  20-10. 


50,000-199,999 

David  Maialetti 

Philadelphia  Daily  News 
Philadelphia 


And  it  was  all  downhill  from  there:  The 
offbeat,  but  fiercely  competitive,  X  (for 
extreme)  Games  attracted  huge  crowds 
in  Philadelphia  this  August  for  skateboard 
derring-do  and  such.  Here  one  X-citable 
boy  steers  his  street  luge  through  the  rain 
and  toward  the  finish  line. 


1 _ 
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KRT  Photo  Service  includes  photographers  from  58  Tribune  and 
Knight  Ridder  newspapers,  including  several  Pulitzer  Prize  winners. 

Each  year,  we  offer  clients  25,000  photos  of  U.S.  and  world  news, 
sports,  business,  lifestyle,  fashion,  food,  travel,  entertainment,  books  and 
religion.  Our  robust  electronic  archive  contains  more  than  100,000  photos. 


KRT  Photo  Service  is  available  on  KRT  Direct  (www.krtdirect.com)  or  NewsCom  (www.newscom.com). 

Contact  your  TMS  representative  at  (800)  245-6536  for  more  information. 


Represented  in  North  America  by: 

TRIBUNE 

MEDIA  SERVICES 


Represented  internationally  by: 

Los  Angeles  Times  Syndicate  International 


(800)  245-6536  •  www.tms.tribune.com 


(213)  237-7987  •  www.latsi.com 


Sports 

T  10,000-49,999 
Walter  Iooss 

The  East  Hampton  Star 
East  Hampton,  N.Y 


Famed  photographer  Iooss  has  shot  dozens  of  classic  sports  and 
swimsuit  pictures  —  at  the  lifeguard  tourney  in  East  Hampton 
July  26,  he  combined  the  two.  This  is  the  Brookhaven  team 


Under  10,000 

Dante  Smith 

Coshocton  Tribune 
Coshocton,  Ohio 

Baserunner  Dave  Boron  of  the  hometown  Coshocton  Cherokees 
is  about  to  lose  a  game  of  tag  between  third  and  home  during 
a  June  19  battle  with  rival  North  Canton  High  School. 


Honorable  Mentions 

SEVERAL  ENTRIES  IN  THIS 

year’s  contest  barely  lost  out 
—  in  a  photo  finish,  you 
might  say.  They’ve  been  awarded 
honorable  mentions,  and  their  work, 
along  with  the  13  prize  winners,  can 
be  viewed  online  at  http:/ /www 
.editorandpublisher.com.  They  are: 

i  Frank  Becerra  Jr. 

j  The  Journal  News, 
j  White  Plains,  N.Y. 

I  Mari  Darr-Welch 

,  Northwest  Florida  Daily  News, 
i  Fort  Walton  Beach,  Fla. 

]  Richard  Drew 

The  Associated  Press,  New  York 

Paul  T.  Erickson 

j  Tri-City  Herald,  Kennewick,  Wash. 

I  Thomas  Lee 

I  Bozeman  (Mont.)  Daily  Chronicle 

I  John  Luke 

The  Times,  Munster,  Ind. 

Mona  Reeder 

I  The  Dallas  Mom  ing  News 


New  Prize 

for  Investigative  Reporting  on  the  Media 

•  $10,000  First  Prize 

•  $1,000  Special  Distinction  Prizes 

The  Paul  Mongerson  Prize  for  Investigative  Reporting  on  the  Media 
honors  outstanding  journalists  who  improve  news  coverage  and  elevate 
professional  standards  by  critically  evaluating  and  correcting  distortions 
reported  in  news  stories.  The  Prize  is  co-sponsored  by  the  Center  for 
Media  and  Public  Affairs  in  Washington,  D.C.  and  the  Center  for 
Governmental  Studies  at  the  University  of  Virginia.  Prize  entries  must 
have  been  printed  or  aired  during  200 1 . 

Deadline  for  submission:  March  1 , 2002 

For  entry  form  and  more  information,  contact: 

The  Mongerson  Prize 
Center  for  Media  and  Public  Affairs 
2100  L  Street,  NW,  Suite  300 
Washington,  DC  20037 
(202)223-2942  or  (800)707-8304 
cboyer@cmpa.com 
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-FEATURES  AVAILABLE- 


-ANNOUNCEMENTS- 


COLUMNS  AVAILABLE  I 


POPULAR  FAMILY  HUMOR  COLUMN 

Perfect  for  your  family  audience 
See  for  yourself.  Free  samples 
Mike  412  303-1014Anvfam@juno.com 

ENTERTAINMENT 

NEWS.  REVIEWS.  FEATURES.  Columns. 
Photos.  Billboard  charts. 

Movie  charts.  TV  ratings. 

“This  Day  in  Music”  almanac. 

From  the  leading  brands  in  the  business. 

BPI  Entertainment  News  Wire  ! 

Peter  Gonzaga  Tel#  (323)  525-2240  I 
www.bpienw.com 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  2924308/(909)  927-0164 

_ WEATHER  MAPS _ 

WEATHER  MAPS,  7  day  forecast,  revolu¬ 
tionary  technology  from  Weather  Under¬ 
ground.  Print  ready  custom  formats,  simple 
contracts,  competitively  priced.  World  cov¬ 
erage  in  50+  languages. 

(415)  5434806  x2 

http//www.  wunderground.com/newspaper 


-ANNOUNCEMENTS- 


BUSINESS  OPPORTUNITIES 

VENEZUELA'S  ONLY  ENGLISH 

language  daily  newspaper  seeking 
strategic  partner.  56  years  old.  Loyal 
readership.  Over  US  $5  million  in 
annual  gross  sales.  Newspaper  printing 
business. 

dailymata@cantv.net 

CONTENT  FINDER 

CONTENT  RNDER  -  www.econtentfinder.com 
Identify  Suppliers  of  Syndicated  Content  Indexed 
by  Topic,  Target  Audience,  Type  or  Language. 

NEWSPAPER  APPRAISERS 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATE 
Box  579,  Landrum,  SC  29356 

KAMEN  &  CO.  GROUP  SERVICES  ~ 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 

LEADER  IN  NEWSPAPER  APPRAISALS 

Free  Initial  Valuation... go  to 

www.mediamergers.com 

W.B.  Grimes  &  Co.,  Est.1959 

WWW  editorandpubllsher.com 


NEWSPAPER  BROKERS 


MICHAEL  D.  LINDSEY 

Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

www.publicationsforsale.com 

800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  Soutiiwest 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Scott  McGraw,  Midwest 
(517)  369-3066 
Ron  Mix,  West  (209)  634-7202 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  3684352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 

Affiliated  with  Mel  Hodell,  Media  Broker  Inc. 
Nationwide  Sales,  Acquisitions,  Mergers 

(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers" 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS' 


Leader  in  Sale 
of  Community  II 

Newspapers  jU 

Check  our  references 
(214)  265-9300 

Rickenbacher  Vledia 

6731  Dcsco  Dr..  Dal  la 
6731  Desco  Dr.,  Dallas.  TX  75225 
w  w  w.rickenhac'hermcJia.coni 

MEDIA  AMERICA  BROKERS 

Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 

PHILLIPS  PROPERTIES,  INC. 

Consultants-Investments 
Management  -  Brokers 
P.O.  Box  219 
Baker,  FL  32531 

Phone  (850)  537-4040 
Fax  (850)  537-4050 

NEWSPAPERS  FOR  SALE 

AVOID  DOWN  SIZING  own  your  newspa¬ 
per  Also  county  seat  weeklies,  others.  Free 
list.  Bill  Berger,  ATN,  1801  Exposition 
Austin,  TX  78703-2833  (512)  476-3950 

For  a  list  of  Properties  for  Sale; 

WWW.  mediamergers.  com 
W.B.  Grimes  &  Co.-Est.  1959 

LAS  VEGAS  MONTHLY  Grossing  and 
growing.  5  yrs.  $89k.  Established  in  health 
care  community.  Call:  (702)  260-1835 

WELL  ESTABLISHED  NICHE  publication 
generating  over  $370,000  cashflow/income 
for  owner.  Ten  year  history  of  excellent  prof¬ 
it.  Located  in  Minneapolis/St.  Paul  area. 
Contact  Jim  Hicks  (Cribb  &  Associates). 
(307)  684-9407  or  jfhicks@trib.com. 

NEWSPAPER  BROKERS 


-EQUIPMENTS  SUPPLIES' 


MAILROOM 


BUY/SELL/ALL  MAILROOM  E(}UIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Strtcher, /Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-%56 

NEWSTEC,  INC 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


NEWSRACKS 


IMI  (USA)  CORPORATION 

I  Newspaper  CirralatlMi  Supplies 

L  Phone;  (800)  336-5803 
[Fax:  (909)920-3060 
r  Email:imiusa@aol.com 
P  www.imiusacorp.com 


Producing  Top  Values 
For  Publishers  Since  1923 

C)ver  the  years  we've  pnxluced  top  values  for  publishing  companies,  in 
thousands  of  transactions  thmugnout  the  country.  We  have  built  this 
ivcord  on  hard  work,  experience  and  trust,  and  we  welcome  your  call 
to  confidentially  discuss  what  we  can  do  for  you  and  your  company. 

John  Cribb  •  Jim  Hicks  m  I  vC 

Tom  Karavakis  •  Gary  Greene 

Kerry  Murdock  &  A  S  S  O  C  I  AT  E  S 

Publication  Brokerage  &  Appraisal 

(a«6)  586.6621 

^ _ Bozeman.  Montana 


cribty.  com 


-  2  GOSS  SSC-4  Highs  21  1/2*  cut-off  - 

IS  MONTHLY  Grossing  and  running  well  -  $100,000.00  each  -  or  best 
yrs.  $89k.  Established  in  health  offer  by  ovmer  (631)  231-  6060 
unity.  Call:  (702)  260-1835  / _ _ _ _ 

ABLISHED  NICHE  public~ation  CURRENTLY  AVAILABLE  FROM  INUINO 

Dver  $370,000  cashflow/income  •  5  unit  HARRIS  1660  with  double 
en  year  history  of  excellent  prof-  2:1  folder,  five  MEG’s  -  price  reduced, 
in  Minneapdis/St.  Paul  area.  •  Addon  Goss  URBANITE  units  - 
n  Hicks  (Cribb  &  Associates).  refurbished  or ‘as  is”. 

407  or  jfhicks@trib.com.  •  8-unit  GOSS  COMMUNITY  with 

_  SSC  folder  &  4  SSC  units,  very  clean  and 

/SPARER  BROKERS  ? 

-  •  Two  6onit  HARRIS  VI 5A 

-  presses  with  JF25  folder. 

I  •  NEWS  KING  units  (stacked  or 

0  ^  floor),  upper  former  for  KJ8,  folders, 

.M  ^  Inland  Newspaper  Machinery  Corp. 

IILC  P.O.  80x15999 

i  Lenexa,  Kansas  USA  66285 

lublishing  companies,  in  (913)  492-9050  •  Fax  (913)  492-6217 

ntry.  We  have  built  this  www.inlandnews.com 

d  we  welcome  your  call  - - 

>u  and  your  company.  !  (XJN'T  SELL  YOUR  PRESS 

Until  You  Contact 

N  '1^  V  B  J  Newman  International,  L.L.C. 

j  I  Web  Press  Sale 

^  ^  “Worldwide  Marketing  of  Commercial 

A  S  S  O  C I  AT  E  S  Web  and  Newspaper  Web  Presses' 

.  B  PRESSES  WANTED:  HARRIS  V25  V22 

&  Apprajs^l 

(406)  586-6621  or  Daily;  (X)SS  Community  Urbanite 

Bozeman.  Montana  Metro;  SOLNA  D30  C% 

Tel:  (913)  648-2000 

_  Fax:  (913)  648-7750 
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-HELP  WANTED- 


-EQUIPMENT&  SUPPLIES- 


PRESSES 


WE  HAVE  AVAILABLE  subject  to  prior  sale  the 
foKonwig  used  presses,  they  are  offered  ‘AS  IS* 
or  ■Remanufactured’. 

GOSS  SUBURBAN;  6  Units.  1  Combination 
Folder,  3  Butler  splicers,  (good  condition 
runnng  when  removed). 

•  Harris  V25;  5  Units,  1  JF-25  Folder  (only 
offered  remanufactured) 

•  Harris  VISA:  4  Units,  1  JF-7  Folder  (only 
offered  remanufactured) 

•  Harris  VISA:  7  Units,  2  Folders 

•  Harris  V2S:  2  Units,  1 JF  IO  Folder,  available 
January  2002,  can  be  shown  running 

We  also  have  available  Suburbans,  VISA  &  V25 
Units  4  Folders. 

MIRACLE  INDUSTRIES,  INC. 

259  Great  Hill  Road 
Naugatuck,  CT  06770 
(203)  723^928 
Fax;  (203)  7230394 


-INDUSTRY  SERVICES- 


ADMINISTRATIVE 


PARENTING  COLUMNS:  FREE  columns  of 
parent  and  child  topics  written  by  former 
Parents  Magazine  columnist.  Accurate,  con¬ 
cise,  accessible.  Grant-supported  project  of 
University  of  Pittsburgh  ()ffice  of  Child  De¬ 
velopment.  Download  at; 
www.pitt.edu/-ocdweb/columns.htin 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service.  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
Eric  Southward 
www.metro-news.com 


BETTER 

Telemarketing  Best  References 
The  Telesphere  Company 
(800)  884-9511 
HHalat@aol.com 

CIRCULATION  SERVICES,  INC. 

The  Prepaid  Sales  Leader 

Find  Out  More  At 
www.circulationservices.com 
Or  call  Andy  Orr  at; 

(970)  4930470  ext.  109 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  (^lity  plus 
(Juantity  sales!  Phone;  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail;  mpi@marketingplusinc.com 
www.marketingpiusinc  .com 
Member  of  the  USA  Chambers  of  Commerce 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


COMPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBUSHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing.  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drivel!  See  it  at 
publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  596-9610 


INTERNET  SERVICES 


ARE  YOUR  WEBSITE’S  costs  out  of  line 
with  its  revenues?  Profitable  turnkey  web 
sites  for  newspapers.  877/462-6397 
WWW.  our-hometown  .com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Un¬ 
safe  floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


ACADEMIC 


COMMUNICATION/JOURNALISM 

DEPARTMENT 

The  Communication/ Journalism  Department 
at  St.  John  Fisher  College  anticipates  a  ten¬ 
ure-track  opening  for  Fall,  2002,  at  the  As¬ 
sistant  Professor  level  in  Print  Journalism. 
The  successful  candidate  will  teach  three 
courses  in  print  journalism  (news  writing 
and  reporting,  feature  writing,  editing  and 
design)  per  semester  and  advise  the  cam¬ 
pus  newspaper.  Ph.D.  preferred,  will  con¬ 
sider  A.B.D.  or  M.A.  with  significant  experi¬ 
ence  at  a  daily  newspaper. 

The  Communication/Journalism  Department 
offers  a  writing-based  program  with  tracks 
in  advertising,  broadcasting/telecommuni¬ 
cations,  print  journalism,  and  public  rela¬ 
tions.  With  175  majors  and  five  ^ILtime  fac¬ 
ulty,  we  offer  an  extensive  internship  pro¬ 
gram  and  strong  alumni  networking  oppor¬ 
tunities. 

St.  John  Fisher  College  in  Rochester,  New 
York,  is  an  independent  college  serving 
over  2CKX)  students  at  a  suburban  campus. 
The  College  offers  26  majors  and  1 1  grad¬ 
uate  programs.  Applicants  should  submit  a 
cover  letter,  resume,  and  the  names,  ad¬ 
dresses,  and  phone  numbers  of  three  pro¬ 
fessional  references.  Review  of  applications 
will  begin  immediately,  with  an  application 
deadline  of  November  1.  St.  John  Fisher 
College  values  diversity  and  encourages  in¬ 
dividuals  from  under-represented  popula¬ 
tions  to  apply.  EOE/AA 
Applications  should  be  sent  to: 

Dr.  Lauren  A.  Vicker,  Ph.D.,  Chair 
Communication/Journalism  Department 
St.  John  Fisher  College 
3690  East  Avenue,  Rochester,  NY  14618 
Additional  questions  may  be  addressed  to: 
vicker@sjfc.edu 


The  newspaper  industry’s  MEETING  place. 


ACADEMIC 


JMC  POSITIONS 

American  University  in  Bulgaria  has  two  po¬ 
sitions  open  in  journalism  and  Mass  Com¬ 
munications.  This  undergraduate  institution 
is  located  in  south-west  Bulgaria,  in  close 
proximity  to  Greece  and  Turkey,  and  fea¬ 
tures  American-style  liberal  arts  education 
with  English  as  the  language  of  instruction. 
Candidates  for  JMC  positions  must  have  at 
least  three  years  experience  in  print  or 
broadcast  journalism  and  teaching  experi¬ 
ence.  Experience  in  law  and  ethics  is  a 
plus.  Please  send  cover  letter,  copies  of 
transcripts  (undergrad  and  grad),  five  of 
your  best  clips,  resume,  and  three  reference 
letters,  with  e-mail  addresses  and 
phone  numbers  to:  JMC  Faculty  Search, 
Attn;  Desislava  Bezhanska,  American  Uni¬ 
versity  in  Bulgaria,  c/o  1725  K  Street, 
Suite  411,  Washington,  DC  2(X)06-1419  by 
January  15.  2002.  Electronic  applications 
can  be  sent  to:  desib@aubg.bg.  For  other 
general  information,  please  visit  the  AUBG 
web  site  at  www.aubg.bg. 


ACCOUNTING 


CHIEF  FINANCIAL  OFFICER 
Forum  Communications  Company  located 
in  Fargo,  North  Dakota  is  seeking  a 
qualified  Chief  Financial  Officer  to  oversee 
the  financial  responsibility  of  our  group  of 
daily  and  weekly  newspapers,  broadcast  di¬ 
vision  and  commercial  printing  operations. 
This  position  will  be  responsible  for  coordi¬ 
nating  all  accounting,  financial  reporting, 
budgeting  activities  and  financial  planning 
for  our  corporation. 

KNOWLEDGE  AND  EXPERIENCE: 

•  4  year  Accounting  Degree 

•  Strong  knowledge  of  newspaper  industry 

•  CPA  preferred 

•Ability  to  research  and  recommend 
policy  and  procedures 

•  Excellent  verbal  and  communication  skills 

•  Possess  vision  for  our  expanding  media 
company 

Send  resume  to  Lloyd  Case.Chief  Operating 
Officer  Forum  Communications, 101  5th 
Street  South,  Fargo,  ND  58107. 


CONTROLLER  needed  for  70,(XX)-i-  circula¬ 
tion  cluster  daily  newspapers  in  western 
Carolines.  Extensive  newspaper  experience 
desired,  proven  management  experience 
required,  great  people  skills  mandatory, 
CPA  preferred.  Public  newspaper  company, 
excellent  benefits.  E-mail  resume  in  word 
format  to  stephen.dewitt@nytrng.com. 

No  phone  calls,  please 


ADMINISTRATIVE 


PUBLISHER/SALES  MANAGER 
Community  newspaper  group  in  Washing¬ 
ton’s  Puget  Sound  area  seeks  publish¬ 
er/sales  manager  for  a  twice-weekly  publi¬ 
cation  in  Poulsbo,  WA.  Requires  hands-on 
leadership  and  high  level  of  community  in¬ 
volvement.  Must  have  prior  management 
and  media  sales  experience.  Excellent  ben¬ 
efits.  Resume  to:  Publisher,  Sound  Publish¬ 
ing,  Inc.,  7689  NE  Day  Rd.,  Bainbridge  Is¬ 
land,  WA  981 10  or  E-mail  to: 

schavens@soundpublishing.com 


NEWS 

makes  the  difference. 


-HELP  WANTED- 
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ADVERTISING 


ADVERTISING _  j  _ CIRCULATION 


DISPLAY  ADVERTISING  MANAGER 
The  Portland  Press  Herald/Maine  Sunday 
Telegram,  located  in  the  beautiful  seaside 
city  of  Portland,  Maine  is  looking  for  an  ex¬ 
perienced  manager  from  a  competitive  mar¬ 
ket  to  lead  and  direct  activities  of  the  Retail 
Group  Sales  Manager  and  Retail/National 
Sales  Staff,  meet  revenue  goals,  satisfy 
customer  needs,  retain  existing  business 
and  develop  new  accounts  and  lines  of 
business.  The  successful  candidate  will 
also  provide  ongoing  support  to  the  Vice 
President,  Advertising  regarding  depart¬ 
ment  leadership  and  infrastructure. 
MINIMUM  REQUIREMENTS: 

•  Excellent  leadership  skills 

•  Demonstrated  ability  to  innovate,  affect 
change,  build  revenue  and  develop  new 
accounts  and  new  lines  of  business 

•  Ability  to  develop  people 

•Strong  emphasis  on  customer  satisfac¬ 
tion,  quality,  accountability  and  team 
building 

•  College  degree  preferred  with  a 
minimum  of  3  years  supervisory  experi¬ 
ence 

Interested  applicants  should  submit  a  letter 
of  interest  and  resume  to:  “Display  Advertis¬ 
ing  Manager  Search”,  The  Portland  Press 
Herald  and  Maine  Sunday  Telegram,  Human 
Resources  Office,  390  Congress  Street, 
Portland,  ME  04101.  Fax:  (207)  791-6915. 
E-mail:  humanresources@pressherald.com 


CLASSIFIED  ADVERTISING  MANAGER 
The  Chattanooga  Times  Free  Press  is 
searching  for  a  self-starter,  people-person 
with  strong  management  techniques  to  lead 
an  evolving  team  of  professionals.  The  ideal 
candidate  will  be  an  innovator  and  motivator 
with  the  talent  and  ability  to  develop  new 
revenue  initiatives. 

This  position  requires  a  strong  manager 
with  a  proven  track  record  of  exceeding 
goals,  ^e  ability  to  hire,  inspire,  develop 
and  lead  a  professional  team.  Responsibili¬ 
ties  include  directing  all  sales  activities  for 
a  department  of  35.  The  Times  Free  Press 
is  a  101,000  Sunday,  75,000  daily  newspa¬ 
per.  Parade  magazine  called  Chattanooga 
The  Dynamo  of  Dixie"  and  it  is  an  outstand¬ 
ing  community  to  live  and  work  in.  The  Chat¬ 
tanooga  Times  Free  Press  offers  a  competi¬ 
tive  benefits  package,  excellent  salary  and 
401(k)  plan.  Send  resumes  to: 

Mike  Baskin,  Advertising  Director 
Chattanooga  Times  Free  Press 
P.O.  Box  1447 

Chattanooga,  TN  37403-1447 
mbaskin@timesfreepress.com 


CIRCULATION  DIRECTOR 
Albuquerque  Publishing  Company  is 
seeking  an  experienced  Circulation 
Director.  We  are  JOA  distributing  a  7-day 
morning  and  a  6-day  afternoon  paper.  Our 
morning  paper  is  the  largest  in  New  Mexico 
and  is  distributed  statewide.  Five  years  cir¬ 
culation  management  experience  required, 
director  experience  preferred.  Demonstrat¬ 
ed  ability  in  home  delivery,  single  copy, 
sales,  distribution  and  customer  service. 
The  ability  to  develop  and  implement  suc¬ 
cessful  circulation  strategies  is  the  key  to 
success  in  this  position.  Send  cover  letter, 
resume  and  salary  history  to:  Brian  FantI, 
General  Manager,  Albuquerque  Publishing 
Co.,  7777  Jefferson  N.E.,  Albuquerque, 
New  Mexico,  87109. 


CIRCULATION  DIRECTOR 
If  you  want  to  establish  yourself  as  a  circu¬ 
lation  director,  this  growth  market  daily  in  a 
great  northeast  location  offers  that  oppor¬ 
tunity.  Knowledge  of  home  delivery,  single 
copy  and  budgeting  essential.  Contact  John 
Shields,  5  Cohannet  Street,  Taunton,  MA 
02780.(508)880-9040. 

CIRCULATION/MARKETING  DIRECTOR 
Opening  at  8,700  6-day  AM  newspaper  in 
Southeast  SD  on  Missouri  River.  Custom¬ 
er-service  oriented,  have  flair  for 
newspaper  sales  and  marketing,  NIE,  budg¬ 
eting,  PBS  circulation  system.  Prefer  expe¬ 
rienced  manger  or  sharp  DM  ready  for 
his/her  own  department.  Rush  resume  and 
salary  history  to:  Yankton  Press  &  Dakotan, 
Publisher,  319  Walnut,  Yankton,  SO  57078 
or  E-mail  to:  rthomas@yankton.net. 


I  The  SUNGAZEnE,  leading  daily 
I  newspaper  in  North  Central  PA  is  seeking  a 
j  skilled,  proven,  professional  circulation 
i  manager  to  lead  a  high  ener^  team  to  new 
I  growth  levels.  We  are  looking  for  a  team 
(  leader,  team  player,  and  motivator.  The 
candidate  should  be  well  organized,  have 
marketing  savvy,  good  management  skills, 
be  able  to  analyze  the  market,  multi-task 
oriented,  and  possess  a  very  positive  atti¬ 
tude  to  help  increase  market  penetration 
and  improve  overall  revenues. 

The  SumGazette  offers  a  good  salary  and 
benefits  package.  Qualified  candidates 
should  apply  to: 

SunTlazette  Company 
Attn:  John  Fusco,  Publi^r 
!  252  West  Fourth  Street 

!  Williamsport,  PA  17701 

I  E-mail:  jfusco@sungazette.com 


EDITORIAL 


INCREDIBLE  ADVENTURE  for  entrepreneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winn¬ 
ing  Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  needs  high-energy  Sales  Managers 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
compensation  -i-  stock  options  for  aggres¬ 
sive  leaders  (we  are  venture  capital- 
backed).  This  is  not  for  the  faint-hearted! 
Cover  letter  &  resume  to: 

hr@berkeleydailyplanet.net  or  FAX  to: 

(510)  841-5695 


PUBLISHER 

Put  your  all-around  community  newspaper 
skills  to  work  in  the  beautiful  hi-desert  cli¬ 
mate  of  central  Utah.  Just  two  hours  south¬ 
east  of  Salt  Lake  City,  the  surrounding  area 
offers  recreational  opportunities  among  the 
red  rock  deserts,  high  mountains  and  many 
lakes  and  rivers.  We  are  seeking  a 
“hands-on"  publisher  for  two  successful 
county  seat  weeklies.  The  Price  Sun  Advo¬ 
cate  is  a  5,500  twice-weekly  with  TMC 
shopper.  The  Emery  County  Progress  is  a 
25()0  weekly  in  the  adjoining  county. 
Front-end  system  is  all  PCs  with  an 
imagesetter.  If  you  enjoy  community  inter¬ 
action  and  possess  sales  and/or  editorial 
strengths,  this  is  a  unique  opportunity  with 
potential  for  future  advancement.  Our 
group  has  50  publications  in  seven  states. 
Send  letter,  resume  and  pay  history  to:  Bill 
Brehm  Jr.,  Brehm  Communications,  Inc. 
P.O.  Box  28429,  San  Diego,  CA  92198  or 
Email  to:  BCIHR@BrehmMail.com.  Informa¬ 
tion  at:  www.BrehmCommunications.com 


BOSNIA  AND  HERZEGOVINA 
INDEPENDENT  MEDIA  DEVELOPMENT 
The  IREX  ProMedia  Program,  a 
USAID-funded  project,  seeks  a  long-term 
resident  advisor  for  a  print  media  develop¬ 
ment  program  in  Bosnia  and  Herzegovina. 
Ideal  candidates  are  experienced  profes¬ 
sionals  with  10  or  more  years  of  journalism 
and/or  business  management  experience  in 
print  media,  and  previous  international  train¬ 
ing  or  consulting  experience.  Please  send 
resume  and  cover  letter  to:  IREX/MDD/BK, 
Fax  (202)  6288189  or  hr@irex.org. 


GENERAL  MANAGER/AD  MANAGER,  people 
person  who  can  train  and  motivate  in  all  de¬ 
partments.  Small  privately  owned  Ohio  daily 
with  good  product  and  market.  Community 
involvement  a  must.  Opportunity  for  good 
ad  manager  to  move  up.  Send  resume  and 
salary  needs  to  “General  Manager”,  P.O. 
Box  268,  Fremont,  OH  434200268. 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
Profile  Pursuit,  Inc.,  a  rapidly  growing  inter¬ 
national  custom  publishing  company  with 
offices  in  New  York  and  London,  is  adding 
sales  manager  positions  for  our  expanding 
New  York  office.  Supervise,  direct,  and  as¬ 
sist  sales  executives  in  meeting  -  and  ex¬ 
ceeding  sales  targets.  Qualified  applicants 
will  have  at  least  three  years  of  sales  man¬ 
agement  experience  in  a  telesales  environ¬ 
ment,  preferably  high  ticket  intangibles  and 
will  be  highly  motivated  and  skilled  at  all 
levels  of  sales.  Publishing/Advertising  in¬ 
dustry  experience  desired.  Please  submit 
resume  and  letter  of  interest  to: 

joe@profile-pursuit.com 


ADVERTISING  DIRECTOR 
The  North  Adams  Transcript,  a  Monday- 
Saturday  newspaper,  circulation  8,000, 
seeks  motivated  individual  as  advertising  di¬ 
rector.  North  Adams  is  at  the  heart  of  the 
vibrant  and  attractive  Northern  Berkshire 
market  in  Western  Massachusetts,  home  of 
Williams  College,  MASSMoCA,  and  an 
emerging  high-tech  industry.  This  position 
supervises  a  staff  of  6  in  maintaining  adver¬ 
tiser  relationships  for  the  daily  newspaper 
and  niche  products.  Strong  sales  experi¬ 
ence  and  excellent  organizational  and  com¬ 
munications  skills  are  essential.  Newspaper 
sales  leadership  experience  is  preferred. 
Please  provide  resume  and  cover  letter  to: 
Martin  Langeveld,  Publisher 
North  Adams  Transcript 
124  American  Legion  Drive 
North  Adams,  MA  01247 
E-mail  (preferred): 
mlangeveld@berkshlreeagle.com 


CLASSIFIED  ADVERTISING  MANAGER 
Experienced,  bilingual  Classified  Advertising 
Manager  needed  for  new  publication  on  the 
Texas-Mexican  border.  Excellent  opportuni¬ 
ty  for  the  right  person.  Salary,  incentives 
and  benefits.  Send  resume  and  earnings 
history  to:  Ivonne  Rodriguez,  425  N. 
Kansas,  El  Paso,  TX  79901. 


RETAIL  ADVERTISING  MANAGER 
The  Quad-City  Times,  the  flagship  newspa¬ 
per  of  Lee  Enterprises,  is  looking  for  a  dy¬ 
namic  and  talented  individual  to  become 
our  Retail  Advertising  Manager.  The 
QuarFCity  Times  is  a  51,000  circulation  dai¬ 
ly/71,000  circulation  Sunday  newspaper  lo¬ 
cated  in  Davenport,  Iowa.  The  Quad-City 
Times  serves  the  metro  Quad-City  area 
which  has  a  population  of  over  3(30,000 
and  is  situated  along  the  Mississippi  River. 
The  successful  candidate  will  be  able  to  an¬ 
alyze  business  trends,  coordinate  sales  ef¬ 
forts,  identify  markets  and  devel¬ 
op/implement  marketing  strategies  to  in¬ 
crease  market  share.  Must  have  excellent 
communication  and  sales  motivation  skills. 
Outstanding  customer  relations  and  presen¬ 
tation  skills  a  must.  We  are  looking  for 
someone  who  can  demonstrate  strong 
leadership  skills.  A  Bachelor’s  degree  is 
preferred  in  business,  marketing,  advertis¬ 
ing  or  a  related  field.  Must  have  a  proven 
track  record  of  high  performance  results.  If 
you  are  interested  in  joining  our  innovative 
team  of  media  professionals,  please  send  a 
cover  letter  and  resume  outlining  your  quali¬ 
fications  to: 

QuadOity  Times 
Human  Resources  Department 
Attn:  Retail  Advertising  Manager 
500  E.  Third  St. 

Davenport,  lA  52801 
Or 

E-mail:  jdekeyser@qctimes.com 
EOE 

The  Quad-City  Times  is  a  drug  free  employ¬ 
er.  Background  check  and  drug  screen  re¬ 
quired.  To  see  all  the  positions  we  currently 
have  open,  please  visit  our  website  at: 
www.(3CTIMES.com 


GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit  us  often  to  check  for 
new  employment  opportunities! 

www.BrehmCommunications.com 


CIRCULATION 


CIRCULATION  OPPORTUNITIES 
Northern  Virginia  Community  Newspaper 
Group  has  several  opportunities  available  in 
its  Circulation  Department.  Desire  self-start¬ 
ers  with  strong  analytical  skills.  Candidates 
should  have  the  ability  to  motivate  others. 
IT  experience  is  necessary  with  ability  to 
problem  solve. 

Offer  a  competitive  compensation  and  ben¬ 
efit  package  including  health  and  dental, 
401  (k)  Plan,  ST  and  LT  Disability  and  Life 
Insurance.  Fax  or  E-mail  resume  and  salary 
requirements  to: 

(703)  771-0036  akey@timespapers.com 
EOE 


COPY  EDITOR 

Pratt  Institute  seeks  an  individual  to  wrrte 
and  edit  copy  for  an  array  of  pnnt  and  elec¬ 
tronic  Institute  publications.  We  require  a 
B.A.  in  journalism,  communications  or 
public  relations;  at  least  5  years'  editing/ 
writing  experience;  IBM  and  Mai.  proh- 
ciency,  including  Word,  WordPerfect  and 
QuarkXPress;  and  knowledge  of  World  Wide 
Web  and  basic  HTML  editing.  Familiarity 
with  fine  arts,  design  and  architecture  a 
plus.  Salary  to  $40K.  Send  resume  and 
cover  letter  by  11/9/01  to  Public 
Relations,  Department  CE,  North  Hall  219, 
Pratt  Institute,  200  Willoughby  Avenue, 
Brooklyn,  NY  11205.  EOE 
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_ EDITORIAL 

REPORTER 

Wanted:  Skeptical,  digging,  tenacious,  ere-  j 
ative  investigative  reporter  to  conduct  in-  | 
vestment  research  full-time  for  San  Fran-  | 
cisco  Hedge  Fund.  Not  a  writing  position. 
Must  work  out  of  SF  office.  E-mail: 

amw@cannellcap.com 

ASSISTANT  CITY  EDITOR  sought  for  an 
award-winning  daily  in  the  Sierra  Nevada,  j 
foothills.  Responsibilities  include  editing  | 
news, coordinating  features  and  special  sec-  ! 
tions  and  overseeing  photo  staff.  Journalism 
or  related  degree  and  relevant  newspaper 
experience  required.  Photo  experience  | 
a  plus.  Send  cover  letter,  resume,  and  at 
least  12  of  your  best  clips/editing  samples 
to:  City  Editor  Judy  Brill,  The  Union,  464 
Sutton  Way,  Grass  Valley  CA  95945  or 

E-mail  to:  judyb^eunion.com 

ASSISTANT  CITY  EDITOR:  The  Sun,  a 
75,000  daily  in  Southern  California,  has  an 
opening  for  an  editor  to  plan  and  execute 
its  weekend  Metro  coverage.  We  want  an 
experienced  assignment  editor  who  can 
help  guide  a  young  staff,  understands  zon¬ 
ing  and  can  work  with  photo  and  graphics 
people  to  produce  a  compelling  weekend 
report  in  one  of  the  most  competitive  mar¬ 
kets  in  the  country.  Resume,  references 
and  work  samples  to  Bob  Wright,  Assistant 
Managing  Editor  /  Metro,  The  Sun,  399 
North  D  Street,  San  Bernardino,  CA 
92401. No  phone  calls,  please.  The  Sun  is 
an  equal  opportunity  employer. 

COLO^DO  SPRINGS  GAZETTE  '  ^ 
Experience  life  at  the  foot  of  Pikes  Peak.  | 
The  Gazette,  a  100,000-circulation  daily 
owned  by  Freedom  Communications,  is 
looking  tor  a  copy  editor/designer  for  its 
Life  section.  Candidates  must  have  at  least 
three  years'  newspaper  experience  and  a 
positive  attitude.  Send  cover  letter,  resume 
and  clips  to:  Alicia  Hocrath,  Gazette  Fea¬ 
tures  Desk  Copy  Chief,  P.O.  Box  1779,  CoF 
orado  Springs,  CO  or  E-mail  to: 

ahocrath@gazette  .com 
No  attachments  or  phone  calls,  please. 

MANAGING  EDITOR 

Come  put  your  mark  on  a  newspaper!  The 
Turlock  Journal,  a  6,000-circulation  daily  in 
Central  California  is  seeking  a  Managing  Ed-  | 
itor  to  lead  a  newsroom  of  10.  This  is  a 
great  opportunity  for  a  seasoned  reporter 
or  copy  editor  to  make  the  jump  into  a  lead¬ 
ership  roll.  Lots  of  work  and  lots  of 
hands-on  duties.  Ability  to  go  after  hard 
news  while  still  handling  the  soft  news  from 
this  family-oriented  community  of  57,000. 
Work  for  a  publisher  who  came  from  the 
news  side  and  who  lets  his  managers  man¬ 
age.  Dead  wood,  burnouts  and  hangers-on 
need  not  apply.  Send  cover  letter,  resume 
and  salary  history  to:  Steve  Fountain,  Pub¬ 
lisher,  Turlock  Journal,  138  S.  Center  St., 
Turlock,  CA  95380,  or  FAX  to: 

(209)  669-1561,  or  via  E-mail  at: 
stevef@turlockjournal .  com . 

LEGAL  AFFAIRS  WRITER 
The  New  Jersey  Law  Journal,  a  weekly 
newspaper  in  a  national  journalism  chain,  is 
seeking  a  full-time  reporter.  Writing  experi¬ 
ence  required;  law  degree  a  plus.  Beat  in¬ 
cludes  coverage  of  state  and  federal 
courts,  law  firms  and  legal  strategy.  Send 
resume  and  clips  to  Editor.  New  Jersey 
Law  Journal,  P.O.  Box  20081,  238 
Mulberry  Street,  Newark,  NJ  07101-0681. 


_ EDITORIAL _ 

DESIGNER  for  stylish  weekly  Southwest 
Florida  sense-of-place  magazine.  Must  be 
skilled  in  all  aspects  of  the  production 
process,  willing  to  be  creatively  innovative 
and  able  to  design  attractive,  eye-catching 
pages.  Command  of  spelling,  style  and 
grammar  and  facility  with  copy  are  musts. 
Fluency  with  Web  design  a  big  plus.  We 
would  like  to  move  quickly  on  this  position. 
Send  resume  and  clips  to  Ronnie  Ramos, 
Managing  Editor,  The  News-Press,  P.O.  Box 
10,  Fort  Myers.  FL  33902. 

DESIGNER/COPY  EDITOR 
The  York  Daily  Record’s  43,500 
j  subscribers  can’t  wait  to  read  the  Living 
1  section,  chock  full  of  stories,  photos,  col- 
I  umns  and  graphics.  This  award-winning 
I  newspaper  is  seeking  a  designer/copy  edi¬ 
tor  to  join  its  creative  features  staff.  The 
successful  applicant  will  be  self-motivated, 
pagination-sawy  and  have  the  ability  to 
work  well  with  people.  Visit  us  at 
www.ydr.com.  Send  resume/clips  to  Fea¬ 
tures  Editor,  York  Daily  Record,  P.O.  Box 
15122,  York,  PA  17405.  EOE 


EDITOR 

Award-winning  twice  weekly  newspaper  on 
Whidbey  Island  in  Washington  State  seeks 
hands-on  editor.  Need  self-starter  to  pro¬ 
duce  “award-winning"  copy  while  leading 
small  news  staff.  Editing,  writing,  page  lay¬ 
out  and  QuarkExpress  proficiency  required. 
Resume  and  clips  to:  M.  Saylors,  South 
Whidbey  Record,  P.O.  Box  387,  Langley, 
WA  98260  or  E-mail  to: 

msaylors@southwhidbeyrecord.com 


EDITOR  for  semi-weekly  newspaper  in 
Franklin,  VA.  Excellent  salary,  benefits.  For 
info  call  Hanes  Byerly  or  Jamie  Brown: 

(800)  562-9822 


NEWS  EDITOR:  The  Sun,  a  75,000  daily  in 
Southern  California,  needs  a  creative  leader 
for  its  copy  /  layout  desk.  We’re  looking 
for  someone  with  top  design  skills  and 
news  judgment,  pagination  experience,  zon¬ 
ing  know-how  and  demonstrated  managerial 
ability  to  run  a  fast-paced  desk  and  hit 
deadlines  in  one  of  the  most  competitive 
markets  in  the  country.  Resume,  references 
and  work  samples  to  Glenn  Rabinowitz,  Man¬ 
aging  Editor,  The  Sun,  399  North 
D  Street,  San  Bernadino,  CA  92401.  No 
phone  calls,  please.  The  Sun  is  an  equal  op¬ 
portunity  employer. 

RESEARCH  ASSISTANT 
Public  Agenda,  a  nonpartisan,  nonprofit  re¬ 
search  organization  devoted  to  public  opin¬ 
ion  and  citizen  education,  seeks  a  research 
assistant  for  its  editorial  staff.  Job  requires 
news  judgment,  writing,  editing  and  inter¬ 
viewing  skills,  as  well  as  extensive  research 
both  on-  and  off-line.  Journalism  or  public 
I  policy  background  required;  HTML  experi- 
I  ence  helpful.  Fax  cover  letter,  resume  and 
:  writing  samples  to  (212)  889-3461,  or  mail 
j  to  Public  Agenda,  6  East  39th  Street,  New 
York,  NY  1(X)16.  No  calls  or  E-mail,  please. 

LOOKING  FOR  an  experienced  copy  editor 
with  solid  news  judgment  and  command  of 
the  English  language.  We’re  a  30,000  daily 
in  northern  Ohio.  Please  send  a  resume  and 
samples  of  your  work  to:  Managing  Editor, 
The  Chronicle-Telegram,  225  East  Avenue, 
Elyria,  OH  44035.  Phone:  (440)  329-7126. 

OCTOBKR  29,  2001 


EDITORIAL 


COPY  EDITOR/PAGE  DESIGNER 
The  Bradford  (PA)  Era  is  seeking  an  individ¬ 
ual  to  handle  the  daily  layout  for  this 
13,000-circulation  AM  newspaper.  Job  re¬ 
quires  journalism  background,  and  knowl¬ 
edge  of  QuarkXPress.  Must  have  proven 
ability  to  paginate  newspaper  pages. 
Resume  and  samples  to  Marty  Wilder,  The 
Bradford  Era,  43  Main  Street,  Bradford,  PA 
16701.  E-mail:  martyw@bradfcrdera.com 


SPORTS  WRITER  for  south  Louisiana  daily 
owned  by  the  New  York  Times  Co.  Primary 
beat  is  preps,  but  some  college  and  pro 
coverage;  some  page  layout  required.  Can¬ 
didate  should  have  four-year  degree  and  at 
least  one  solid  internship.  Proficiency  in 
Quark  a  plus.  Send  resume  to  Sports  Editor 
John  Price,  The  Courier,  P.O.  Box  2717, 
Houma,  LA  70361;  or  E-mail  to: 

john.pricei^oumatoday.com 


_ EDITORIAL _ 

SMALL-BUT-PROGRESSIVE  weekly  newspa¬ 
per  needs  someone  with  great  attitude  and 
work  ethic  to  match.  Must  be  a  jack  of  all 
trades.  Duties  to  include,  but  not  limited  to, 
reporting,  photography,  page  layout  and  ad 
sales.  Experience  with  Mac,  QuarkXPress 
and  Photoshop  preferred.  Reply  to  Stephen 
Jones,  editor/publisher.  The  Macon  County 
News  Leader,  P.O.  Box  730,  Montezuma, 
GA  31063.  Fax:  (478)  472-5753. 

E-mail:  editor@maconcountynews.com 

Rethinking  Schools  seeks  a  MANAGING 
EDITOR  for  progressive  education  journal. 
Required:  newspaper  or  magazine  experi¬ 
ence:  desktop  publishing  skills;  background 
in  progressive  activism.  Education  back¬ 
ground  a  plus.  Generous  benefits.  For  more 
into,  contact:  rsmike@execpc.com.  Re¬ 
sume/samples  to:  Rethinking  Schools, 
1001  E.  Keefe  Ave.,  Milwaukee,  Wl  53212 
by  Dec.  15th,  2001. 

www.rethinkingschools.org 

EOE 
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Recruitment  Specialists 

Some  of  our  current  assignments; 

classified  Manaj^r  -  Florida  daily  (circulation  l<M),(XK) 
to  1 30, (KX))  needs  motivated  leader  to  help  drive 
cla.s.sified  activities  and  staff;  goal  oriented:  total  com¬ 
pensation  in  the  $80,(XX)  to  $90,000  range. 

Chief  Financial  Officers  -  Daily  newspapers  in  far 
West  and  Midwest  seek  talented  top  financial  manager; 
CPAs  preferred;  great  opportunities;  comitcnsatitin  in 
the  six-figure  range. 

Classified  Manager  -  Daily  new.spapcr  in  Midwest 
(circulation  20, (XX)  to  40, (XX))  needs  experienced 
manager  fnim  either  classified  or  retail  side  to  lead  staff; 
nice  community;  compensation  in  the  $50,(X)0  to 
$(S0,(XX)  range.  _ 


Contact  us  if  you  have  a  recruihnent  need... or 
send  your  resume  for  current  or  future  openings- 

1605  Colonial  Parkway,  Suite  240  ■  Inverness,  IL  l5(M)67 
847.963.9300  ■  iTun2@starnetinc.com  ■  fax  847.934.6607 


‘•e-  ' 


For  help  wanted/position  wanted  rates  call 
Hazel  Preuss  at  646.654.5302  or 
Michele  MacMahon  at  646.654.5303 

- the  newspaper  industri/'s - 

- meeting  place. - 


www.editorandpublisher.com 


Phone:  1-888-825-9149 
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IN  THE  UNITED  STATES  BANKRUPTCY  COURT 
FOR  THE  NORTHERN  DISTRICT  OF  ILLINOIS 
EASTERN  DIVISION 


GOSS  HOLDINGS,  INC.,  et  al. 


Case  No.  0131751 
Chapter  1 1 
Hon.  Carol  A.  Doyle 
(Jointly  Administered) 
Hearing  Date:  10/10/2001 
Hearing  Time:  1:30  p.m. 


NOTICE  OF  LAST  DATE 

AND  PROCEDURES  FOR  FILING  PROOFS  OF  CLAIM 
TO  ALL  PERSONS  ASSERTING  A  CLAIM  AGAINST  THE  ABOVE  ENTITIES: 

PLEASE  TAKE  NOTICE  that  on  October  10,  2001,  the  United  States  Bankruptcy  Court  for  the  Northern  District  of  Illinois,  Eastern  Division  (the  “Courf)  entered  an  order  fixing  November  21,  2001  (the  "Bar  DateT  as  the  last 
date  for  all  persons  and  enhties,  including,  but  not  limited  to,  individuals,  partnerships,  corporations,  estates,  trusts,  indenture  trustees,  and  taxing  authorities,  except  those  persons  and  entities  specifically  described  below, 
who  have  or  assert,  or  believe  they  may  have  or  assert,  any  claim  (as  defined  below),  to  file  proofs  of  claim  against  one  or  more  of  the  above  captioned  debtors  and  debtors  in  possession  (collectively,  the  "Debtors’).  The  Bar 
Date  and  the  procedures  set  forth  below  for  filing  proofs  of  claim  apply  to  all  claims  against  the  Debtors  that  arose  on  or  before  September  10,  2001  ("Prepetiton  Claims'). 

Under  secbon  101(5)  of  the  United  States  Bankruptcy  Code  and  as  used  in  this  notice,  the  term  "claim"  means  (A)  right  to  payment,  vrhether  or  not  such  right  is  reduced  to  judgment,  liquidated,  unliquidated,  fixed,  contingent, 
matured,  unmatured,  disputed,  undisputed,  legal,  equitable,  secured,  or  unsecured:  or  (B)  right  to  an  equitable  remedy  for  breach  of  performance  if  such  breach  gives  rise  to  a  right  to  payment,  whether  or  not  such  nght  to  aii 
equitable  remedy  is  reduced  to  judgment,  fixed,  contingent,  matured,  unmatured,  disputed,  undisputed,  secured  or  unsecured. 

1.  WHO  MUST  FMbE  A  PROOF  Of  CLAW.  YOU  MUST  FILE  A  PROOF  OF  CLAIM  if  you  have  a  Prepetition  Claim  against  any  Debtor,  no  matter  how  remote  or  contingent,  unless  your  Prepetition  Claim  is  of  a  type  described  m 
paragraphs  2  or  3  below,  whether  such  Prepetition  Claim  is  of  a  general  unsecured,  priority  or  secured  status,  and  notwithstanding  that  such  Prepetition  Clam  may  not  have  matured  or  become  fixed  or  liquidated  prior  to  Sep¬ 
tember  10,  2001 .  Any  person  or  entity  whose  claim  (i)  is  not  listed  in  the  schedules  of  liabilities  tiled  by  the  Debtors  with  the  Court  or  any  amendments  thereto  (as  amended,  the  "Schedules'),  (■)  js  hsted  in  an  incorrect  amount 
or  in  an  improper  class,  or  (iii)  is  listed  as  "disputed,"  "conbngent,"  or  "unliquidated"  in  the  Debtors’  ^hedules,  and  who  desires  to  participate  in  these  cases  and  share  in  any  distribution,  must  file  a  proof  of  clam  on  or  be¬ 
fore  the  Bar  Date. 

2.  WHO  MAY  FlU  A  PROOF  OF  CLAW.  BUT  IS  NOT  REQUIRED  TO.  YOU  MAY,  BUT  ARE  NOT  REIJUIRED  TO,  FILE  A  PROOF  Of  CLAIM  if  your  Prepetiton  Clam  (a)  is  correctly  listed  on  the  Debtors'  Schedules,  (b)  is  nel 
listed  as  "conbngent,"  "unliquidated,"  or  "disputed,"  and  (c)  is  accurately  scheduled  as  to  its  amount  or  classitcation. 

3.  WHO  SHOULD  NOT  FILE  A  PROOF  OF  CLAW.  YOU  SHOULD  NOT  FILE  A  PROOF  OF  CLAIM  if  (a)  you  have  already  properly  filed  a  proof  of  claim  with  the  Court:  (b)  the  Court  has  already  entered  an  order 
allowing  your  Prepetition  Claim:  (c)  you  have  no  Prepetition  Claim:  (d)  your  claim  arises  after  September  10,  2001,  and  is  enbtled  to  administrative  expense  status  under  §§  503(b)  or  507(a)  of  the  Bankruptcy  Code: 
(e)  you  are  a  Debtor  holding  a  Prepetton  Claim  against  another  Debtor:  (f)  your  Claim  previously  has  been  paid  or  otherwise  satisfied  pursuant  to  an  order  of  the  Court:  or  (g)  you  assert  an  equity  security  interest 
(e.g.,  preferred  stock,  common  stock)  in,  as  opposed  to  a  Prepetiton  Claim  against,  one  or  more  of  the  Debtors  provided,  however,  that  any  such  holders  who  wish  to  assert  a  Clam  against  any  of  the  Debtors  based  on  trans¬ 
actons  in  the  Debtors’  securites.  including,  but  not  limited  to.  Claims  for  damages  or  rescission  based  on  the  purchase  or  sale  of  such  secuntes,  must  file  a  proof  of  claim  on  or  prior  to  the  Bar  Date. 

4.  EXECUTORY  CONTRACTS  AND  UWEXPIRED  LEASES.  Holders  of  Prepetiton  Claims  against  any  Debtor  arising  from  the  rejecton  by  a  Debtor  of  an  executory  contract  or  unexpired  lease  must  file  a  proof  of 
claim  for  such  Prepetition  Claim  before  the  later  of  (a)  thirty  (30)  days  following  service  of  notice  of  the  order  approving  such  rejection  and  (b)  the  Bar  Date. 


5.  WHEN_ANP  INHERE  TO  FILE-  To  be  timely  filed,  a  proof  of  claim  must  be  RECEIVED  no  later  than  ( 


1  on  November  21,  2001,  at  the  following  address: 


Logan  a  Comjrany 
546  Valley  Road 

Upper  Montclair.  New  Jersey  07043 

Proofs  of  claim  filed  by  hand  delivery  or  courier  service  must  be  delivered  to  the  above  referenced  address  between  the  hours  of  8:(K)  a  m.  and  4:00  p.m.  on  regular  business  days.  PROOFS  OF  CLAIM  MAY  NOT  BE 
FILED  BY  FACSIMILE  TRANSMISSION  OR  TELECOPY. 

6.  WHAT  TQ  FILE.  Each  proof  of  claim  must  be  substantially  in  the  form  of  Official  Form  No.  10.  Proof  of  claim  forms  are  also  available  from  the  Court’s  web  site  at  www.iinb.uscourts  eov.  You  should  include  all 
Prepettion  Claims  against  a  single  Debtor  on  a  single  proof  of  claim  form.  If  you  assert  Prepetition  Claims  against  more  than  tne  of  the  Debtors,  you  MUST  file  a  separate  proof  of  claim  form  tor  each  Debtor.  You 
MUST  NOT  include  Prepetition  Claims  against  multiple  Debtors  on  a  single  proof  of  claim  form.  Each  proof  of  claim  form  must  specifically  set  forth  the  hill  name  of  the  Debtor  against  whom  the  Prepebbon  Claim  is 
filed  and  the  proper  Chapter  1 1  case  number  of  the  Debtor 

EXCEPT  FOR  CLAIMS  OF  THE  TYPE  SET  FORTH  IN  PARAGRAPHS  2  AND  3  ABOVE,  ANY  CREDITOR  WHO  FAILS  TO  RLE  A  PROOF  OF  CLAIM  ON  OR  BEFORE  NOVEMBER  21.  2001  FOR  ANY  PREPETITION 
CLAIM  SUCH  CREDITOR  HOLDS  OR  WISHES  TO  ASSERT  AGAINST  A  DEBTOR  SHALL  BE  FOREVER  BARRED.  ESTOPPED  AND  ENJOINED  FROM  ASSERTING  SUCH  PREPETITION  CLAW 
AGAINST  THE  DEBTORS  OR  THEIR  PROPERTY  (OR  FILING  A  PROOF  OF  CLAIM  WITH  RESPECT  THERETO).  AND  THE  DEBTORS  AND  THEIR  PROPERTY  SHAU  BE  FOREVER  DISCHARGED  FROM 
ANY  AND  ALL  INDEBTEDNESS  OR  UABIUTY IMTH  RESPECT  TO  SUCH  PREPEimON  CLAIM,  AND  SUCH  HOLDER  SHALL  NOT  BE  PERMUTED  TO  VOTE  ON  ANY  PLAN  OR  PLANS  OF  REORGANIZATION  OR 
PARTICIPATE  IN  ANY  DISTRIBUTION  IN  THESE  CHAPTER  11  CASES  ON  ACCOUNT  OF  SUCH  PREPETTHON  CLAIM.  OR  TO  RECEIVE  FURTHER  NOTICES  REGARDING  SUCH  PREPETITION 
CLAW. 

7.  ACCESS  TO  SCHEDULES.  Copies  of  the  Schedules  may  be  examined  by  interested  parties  during  regular  business  hours,  Monday  through  Friday,  at  the  Office  of  the  Clerk  of  the  United  States  Bankruptcy  Court  for  the 
Northern  Disbict  of  illinois,  Everett  McKinley  Dirksen  Courthouse,  219  South  Dearborn  Sheet,  Chicago,  Illinois  60604.  If  the  Debtors  amend  the  Schedules  after  having  given  notice  of  the  Bar  Date,  the  Debtors  shal  give  no¬ 
tice  of  any  amendment  to  the  holders  of  Prepetition  Claims  affected  by  the  amendment,  and  such  holders  shall  be  afforded  30  days  from  the  date  of  service  of  such  notice  (or  such  other 
period  as  may  be  fixed  by  the  Court)  to  file  proofs  of  claim,  if  necessary,  or  be  forever  barred  from  doing  so.  CREDITORS  WISHING  TO  RELY  ON  THE  SCHEDULES  SHALL  BE  SOLELY  RESPONSIBLE  FOR 
DETERMINING  THAT  THEIR  PREPETITION  CLAIMS  ARE  ACCURATELY  USTED  THEREIN. 

8.  FURTHERJNFORMATIQN.  Quesbons  regarding  the  filing  of  proofs  of  claim  should  be  directed  to  Logan  &  Company.  546  Valley  Road,  Upper  Montclair,  New  Jersey  07043,  or  by  telephone  at  (973)  509-3190  between 
9:00  a.m.  and  5:00  p.m.  (Eastern  bme),  Monday  through  Friday. 


Dated:  Chicago.  Illinois 
October  10.  2001 


By  Order  of  the  Court 


/s/ Carol  A.  Doyle _ 

UNITED  STATES  BANKRUPTCY  JUDGE 

David  S  Kurtz  (ARDC  No.  0312561) 

Mark  A.  McDermott  (ARDC  No.  06209460) 
SKADOEN,  ARPS.  SLATE,  MEAGHER 
&  FLOM  (ILLINOIS) 

333  INest  IWacker  Drnie.  Suite  2100 
Chicago,  Illinois  60606-1285 
Tel:  (312)  407-0700 


Attorneys  for  Debtors  and  Debtors  m  Possession 

Notwithstanding  anything  in  this  Nobce  to  the  conbary,  governmental  units  shaN  have  until  March  21,  2002  at  4:00  p.m.,  prevailing  Eastern  Time,  to  file  a  proof  of  claim  against  the  Debtors.  Except  for  the  extended  date  pre¬ 
scribed  by  statute,  all  other  provisions  of  this  Notice  and  the  Bar  Date  Order  shall  be  applicable  to  governmental  units  and  such  units  must  file  proofs  of  clam  in  the  manner  prescribed  m  this  notice  or  be  forever  barred  as  pro¬ 
vided  herein. 
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INFORMATION  SYSTEMS 


I.T.  DIRECTOR 

The  Ledger,  a  New  York  Times  newspaper 
in  Lakeland,  FL  is  seeking  an  I.T.  Director 
with  at  least  5  years  experience  supervis¬ 
ing  a  technology  function  preferably  at  a 
newspaper.  College  degree  preferred.  High 
level  of  competence  in  systems  analysis. 
Working  kno^edge  of  Windows,  UNIX  and 
Macintosh  OS  as  well  as  NT  and  Novell 
based  networks. 

The  Ledger  encourages  applications  from 
those  with  diverse  backgrounds.  The  Ledg¬ 
er  is  a  DRUGFREE  workplace.  Please  send 
a  resumes  to  Cindy  Moates,  The  Ledger, 
P.O.  Box  408,  Lakeland,  FL  33802  or 
E-mail  Cindy.Moates@theledger.com. 

THE  PRESS  ENfE^RTSE7  tti^lMding 
Inland  Southern  California  newspaper,  is 
seeking  qualified  candidates  for: 
SYSTEMS/NETWORKING  ADMINISTRATOR 
•Knowledge  of  TCP/IP  and  Novell  net¬ 
working 

•Ability  to  configure  routers,  firewalls, 
e^nail  and  DNS  servers 
•Capability  of  identifying  and  resolving 
network  problems 

•Write  scripts  in  languages  such  as  Perl, 
Bourne  Shell,  Java,  SQL,etc. 

•  Experience  with  Unix  systems  administra¬ 
tion  required.  Windows  NT  sys¬ 

tem  administration  a  plus 

•Highly  desirable  if  the  candidate  proc¬ 
esses  familiarity  with  newspaper  produc¬ 
tion  systems 

PROGRAMMER/ANALYST 
•Experience  in  implementing  and  main¬ 
taining  circulation  and  advertising  applica¬ 
tions  in  a  newspaper  environment 

•  Strong  technical  skills  as  well  as  the  ability 
to  communicate  with  non-technical  end 
users 

•  GEAC  circulation  system  and  the  COBOL 
programming  language  on  a  n  OPEN  VMS 
platform  preferred 

•  Knowledge  of  the  PBS  advertising 
system  and  the  Progress  programming 
language  a  plus 

•Familiarity  with  UDMS,  Datarieve,  Perl, 
DCL,  and  Bourne  Shell  programming  de¬ 
sirable 

Benefit  package,  including  medical,  dental, 
vision,  life  insurance  and  401(k). 
Smoke/drug  free  work  place.  Send  resume 
to:  The  Press  Enterprise,  Human  Resources 
3512  14th  Street,  Riverside,  CA  92501  Or 
E-mail:  HR@pe.com 


sfal 


Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 


PRESSROOM 


PRESSROOM  ASSISTANT  MANAGER 
The  Denver  Newspaper  Agency,  publisher 
of  the  Rocky  Mountain  News  and  The  Den¬ 
ver  Post,  has  an  immediate  position  availa¬ 
ble  in  our  fast-paced  PRESSROOM.  The  ide¬ 
al  candidate  will  direct  25-30  press-workers 
and  supervise  the  day  to  day  operation. 
Other  duties  could  include  communicating 
essential  information  to  all  levels,  executing 
weekly  schedules,  coordinate  the  mainte¬ 
nance  scheduled  with  the  maintenance  de¬ 
partment,  troubleshoot  equipment  failures 
and  execute  proper  follow-up,  ensure 
on-time  press  runs.  In  addition,  evaluate  the 
skill  level  of  press-workers  and  implement 
the  necessary  training.  Qualifications  are  a 
High  School  Diploma,  with  a  minimum  of  5 
years  experience.  The  candidate  must  ex¬ 
hibit  a  high  degree  of  mechanical  aptitude 
on  press  equipment.  Send  your  resume  to: 
The  Denver  Newspaper  Agency,  4499  Fox 
St.,  Denver,  CO  80216  or  FAX  to:  (303) 
455-8643,  Attention:  Brian. 


-POSITIONS  WANTED' 


ADMINISTRATIVE 

PUBLISHER’S  CONSULTANT 
Can  help  fix  any  problems  in  circulation,  ad¬ 
vertising,  editorial  and  administration,  or 
pre-press  to  print.  Able  to  re-energize  oper¬ 
ations  or  start-up  new  editions/publications 
and  train  personnel  to  turnkey  status.  Avail¬ 
able  for  short-  or  long-term  projects  as  the 
publisher’s  right  hand.  Over  thirty  years  ex¬ 
perience  in  daily,  weekly,  and  TMC  publica¬ 
tions.  All  services  confidential. 

Call  Michael  Bradley  at  (508)  563-2835 
Or  E-mail:  mbradley@capecod.net 

_ ADVER’nSING _ 

SALES  TEAM  FALLING  ASLEEP? 
Seasoned  Ad  Director/Publisher  will  put  the 
fire  back.  20  plus  years  in  the  business 
paid/free  weeklies,  shoppers,  start-ups, 
magazine  publishing.  Tel.  (561)  716-3328 
Or  E-mail:  sunpub@bellsouth.net 

_ CIRCULA’nON _ 

EXPERIENCED  hands-on  CIRCULATOR  avail¬ 
able  immediately  in  eastern  Zone  2. 
Phone/Fax  (631)  588-2735 

Seek  CIRCULATION  DIRECTOR  position: 
medium  to  large  firm.  Degrees,  background 
stats,  sales  training,  marketing,  etc.  Cen¬ 
tral/South  US.  1-800-229-1725. 


EDITORIAL 


AWARD-WINNING  JOURNALIST/AUTHOR 
seeking  new  freelance  challenges.  Books, 
magazines,  newspapers,  more.  From  health 
to  human  interest  and  everything 
inbetween.  E-MAIL :  janeleder@earthlink.net 

VETERAN,  award-winning  business  reporter 
looking  for  new  challenge  in  DC.  Presently 
covering  the  Pentagon,  but  have 
experience  writing  on  a  variety  of  business 
topics,  including  automotive  and  technology 
issues.  Have  worked  for  major  market 
newspapers  and  national  wire  service.  For 
resume  and  clip  package,  send  job  descrip¬ 
tion  with  contact  information  to: 

washreporter@aol.com 


-POSITIONS  WANTED- 


EDITORIAL 


ENTERPRISING  EDITOR:  Former  Knight  Rid- 
der  editor  with  big  and  small  paper  experi¬ 
ence  will  bring  enterprise  and  investigative 
reporting  background,  CAR  teaching  skills 
and  passion  for  journalistic  excellence  to 
your  newsroom.  Want  to  get  enterprise 
flowing  throughout  your  newsroom?  Want  to 
improve  planning?  Want  a  people-oriented 
manager  who  can  make  A1  pop  every  day? 
Send  an  E-mail  to:  EDITOR@prodigy.net 

LONDON-based  freelance  reporter 
available.  US  and  UK  newspaper  and  mag¬ 
azine  experience.  General  topics  plus 
business,  financial. E-mail:  jpaige@clara.net. 


MARKETING 


EXPERIENCED  research  professional  seeks 
senior  position  with  publication  group.  20 
years  magazine  research  from  provider 
side.  E-mail:  tlannan@bigfoot.com 

_ PHOTOGRAPHY _ 

PHOTOGRAPHER:  I’m  ready  for  a  new  chal¬ 
lenge.  Good  people  skills.  If  you  would  like 
an  imaginative,  reliable  photographer. 
Email:  colonelswanjr@yahoo.com.  Samples: 
http://photos.yahoo.com/colonelswanjr 

IT  NJdWS  makes  the  differetica.  1 


CLASSIFIED  ADVERTISING  INFORMATION 


DEADLINES 

LINE  AD  RATES 


Tuesday  at  noon  (EST)  for  the  next  Monday’s  issue. 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 

HELP  WANTED  ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $12.75 

1  week . 

.  $11.70 

2  weeks . 

. $11.85 

2  weeks  . 

. $10.30 

3  Weeks . 

. $10.45 

3  Weeks . 

. $  9.00 

4  weeks . 

. $  8.80 

4  weeks  . 

. $  7.70 

1 2  weeks  . 

. $  8.40 

1 2  weeks  . 

. $  6.80 

26  weeks  . 

. $  7.50 

26  weeks  . 

. $  5.95 

39  weeks  . 

. $  7.25 

39  weeks  . 

. $  5.60 

52  weeks . 

. $  6.90 

52  weeks  . 

. $  5.25 

DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise  a  scanning 
charge  may  be  incurred.  All  halftones  must  be  a  maximum  133-line  same  size 
velox  print. 

Electronic  submission;  Advertising  may  be  submitted  via  e-mail.  For  instruc¬ 
tions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  irch  irxjrements 


1  week  . 

.  $139 

12  weeks  . 

.  $  108 

2  weeks  . 

.  $126 

26  weeks  . 

. $  103 

3  Weeks  . 

.  $120 

39  weeks  ... 

.  $  97 

4  weeks . 

.  $115 

52  weeks  . 

. $  92 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis.  Contracts 
are  non-cancellable.  All  ads  from  new  advertisers  must  be  pre-paid  prior  to 
deadline;  advertisers  with  a  payment  record  in  good  standing  may  be  billed. 
Deadline  is  Tuesday  prior  to  Monday  Publication.  Cash,  check.  VISA, 
MasterCard,  and  American  Express  accepted.  All  ads  require  a  signed 
insertion  order,  and  all  ad  copy  must  be  submitted  in  writing  via  mail,  e- 
mail,  or  fax.  We  reserve  the  right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following  information: 
1.  Name.  2.Company,  3.  Mailing  Address,  4.  Phone,  5.  Ad  Classification,  6.  No.  of 
insertions. 

Or  Place  your  ad  online  at  vrww.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL; 

TOLL  FREE:  888  825-9149 


ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss@editorandpublisher.com 


MK>1EL£  MACMAHON  ( EMPLOYMENT  -  CENTRAL  4  WESTERN  U.S.) 

mmacmahon  @editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  ALL  OTHER  CATEGORIES) 
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EDITORiXPUBLISHER's  13th  Annual 


INTERACTIVE 

^  NEWSPAPERS 


2002  Conference  &  Trade  Show 

February  6-9,  2002  —  San  Jose,  CA 

To  register,  visit  www.editorandpublisher.com  OR  call  (toll-free)  1-888-536-8536  for  group  rates 


The  dog  days  of 

summer  weren’t  so 
hot  as  all  four  of  the 
exclusive  ££#P/Competitive 


LDI 


Media  Reporting  newspaper 
advertising  indices  were  down 
in  August,  compared  with  the 
same  month  a  year  earlier. 


'  In  August,  the  national 
!  index  sank  14%;  the  classified 
j  index,  11%;  the  retail  index, 

;  10%,  and  the  insert  index,  4%. 


Year  to  date,  all  four  indices 
have  sunk:  retail,  by  14%; 
classified,  12%;  and  national 
and  inserts,  7%  each. 


THE  AUGUST  EiP/CM  NEWSPAPER  ADVERTISING  INDICES 


NATIONAL  ROP  ADVERTISING  INDEX 
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■aiK 

JAN 

FEB 

MAR  APR  MAY  JUN  JUL 

AUG 

SEP 

OCT 

NOV 

DEC 

NATIONAL  CATEGORIES 

YIO 

AUG 

Airlines 

-13% 

-14% 

Auto  Dealer  Associations 

20% 

5% 

Banks/Credit  Cards 

-14% 

-24% 

Computers  li  Software 

9% 

-40% 

Corporate/Offke/Other 

12% 

-50% 

Factory  Automotive 

1% 

-17% 

Food  &  Household 

-6% 

5% 

Govemment/Political 

-16% 

-21% 

Hotels  &  Resorts 

0% 

-4% 

Insurance 

-31% 

-36% 

Investments 

-33% 

-36% 

Mail  Order 

34% 

-38% 

Motion  Pictures 

-18% 

-2% 

Travel  A  Tourism 

-15% 

-19% 

Utilities  &  Communications 

-1% 

-14% 

93  09  84  19 

National  ROP  Index 
YTD  -7%,  AUG  -14% 

The  Corporate/Ofhce/Other, 
Computers  &  Software, 

Mail  Order,  Insurance,  and 
Investments  categories  lost 
significant  linage  in  August, 
compared  with  the  same  month 
a  year  earlier.  Both  the  Food  & 
Household  and  the  Auto  Dealer 
Associations  categories  gained  a 
bit  over  the  same  period.  Overall, 
the  National  ROP  (Run-of-Press) 
Index  declined  for  the  month  and 
remains  down  for  the  year  to  date. 


RETAIL  ROP  ADVERTISING  INDEX 
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RETAIL  CATEGORIES 

|yrD 

AUG 

Apparel  &  Accessory  Stores 

^  -18% 

■23% 

Auto  S4W>lyi«t|gMf 

1-18% 

i  -26% 

Books  &  Stationery  Stares 

-9% 

.  58% 

BaMiaK  ktaMMi 

i  -2% 

i  22% 

Computer  Stores 

-58% 

•58% 

Consumer  flei  liiiidci 

1-18% 

i  -8% 

Department  Stores 

-6% 

;  -3% 

Oiicaimt  Stores  ^ 

b  3% 

j  -12% 

Drug  Stores 

;  65% 

'262% 

Food  Stores 

|-29%-'r35r 

Furniture  &  Accessories 

-7% 

-2% 

Jewelry  Stone 

-4% 

i  -2% 

Office  Supply  Stores 

-53% 

-69% 

SpettMg  Goods  Stores 

1  -1% 

i  8% 

JUi.  AUG  SEP  OCT  NOV  DEC 

96e6  10705  11497  '  11451  145  7?  I73E7 

8028  9599 

Retail  ROP  Index 
YTD  -14%,  AUG  -10% 

The  Retail  ROP  Index  sank  in 
August,  compared  with  the 
same  month  a  year  ago,  and  it 
remains  down  for  the  year  to 
date.  Declining  drastically  were 
the  Office  Supply  Stores, 
Computer  Stores,  and  Food 
Stores  categories.  In  contrast, 
advertising  linage  in  the  Drug 
Stores,  Books  &  Stationery  Stores, 
and  Building  Materials  categories 
rose  significantly  during  the 
month  on  a  year-over-year  basis. 
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Ik  ^2  i 
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PREPRINTED  INSERT  ADVERTISING  INDEX 


Preprinted  Insert  Index 
YTD -7%,  AUG -4% 

Overall,  the  Preprinted  Insert  ROP 
Index  was  down  slightly  in  August, 
compared  with  the  same  month  last  year. 
Although  the  Computer  Stores  category 
has  had  a  lackluster  year,  it  was  up  nicely 
for  the  month,  year  over  year.  Sinking 
significantly  for  month  were  the  Food  & 
Household  (CMO),  Office  Supply  Stores, 
Food  Stores,  and  Other  Inserts  categories. 


I  JAN  FEB  MAR  APR  MAY  JUN  JUL  AUG  SEP  OCT  NOV  DEC  311  remaining  weak  for  the  year  to  date. 

■  200010000  10047  111  76  13455  11985  11485  10608  11803  11131  14082  18287  178.01 

■  2001  9023  10299  10435  12209  11324  10093  93.88  11262 


INSERT  CATEGORIES 

YTD 

AUG 

Building  Materials 

■2% 

3% 

OompiilM' Bbms 

i-13% 

40% 

Consumer  Electronics 

10% 

-5% 

I  -19% 

-4% 

Discount  Stores 

-8% 

0% 

I  8% 

9% 

Food  &  Household  (CMO) 

:  -9% 

•20% 

WdSMif 

i  -9% 

-11% 

Furniture  &  Accessaries 

-7% 

2% 

OMnSaHUrSlatw 

1  -W 

-14% 

Other  Inserts 

-8% 

-10% 

16% 

3% 

DISPLAY  CLASSIFIED  ROP  ADVERTISING  INDEX 


1  i  1  i  1  ;  Displity  Classified  ROP 

Index  YTD -12%,  AUG -11% 

■^■1  ■  -  Recruitment  category  linage 

iBl  IB  IIH  BE  RS  continuing  to  evaporate,  the 

IK  IK  IK;  KilKIKIK  |K  ■  K  K :  K  Display  classified  ROP  Index  decreased 
I^B  ^B  significantly  in  Aufi'JSt  on  a  year-over-year 

IK  IK  IK  IK  IKIKIK  IKK  KiK  K  basis.  Still  shining  .s  the  index’s  only  star, 

JAN  FEB  MAR  APR  MAY  JUN  JUL  AUG  SEP  OCT  NOV  DEC  Hie  Other  Display  Classified  category,  with 
n  10000  9260  9857  105  71  9734  9849  10374  9475  103  73  104  76  8895  84  24  increases  for  the  month  and  year  to  date. 


CLASSIREO  CATEGORIES 

YTD 

AUG 

Automotive 

-4% 

1% 

Education  | 

-13% 

-20% 

Other  Display  Classified 

26% 

30% 

RealEstete 

-4% 

-8% 

Recruitment 

-45% 

-59% 
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YEARBOOK 


^  YEAR  BOOK 


EDITOR 

PUBLISHER 

ANNUAL  DIRECTORIES 

All  the  critical  data 
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MARKET 

(iTJIDE 
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you  need  —  right 
at  your  fingertips! 

For  faster  service,  or  for  information 
on  our  CD-ROMs,  call  toll-free 
1-888-612-7095 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

Editor  &  Publisher 
INTERNATIONAL  YEARBOOK 

770  BROADWAY 

NEW  YORK  NY  10211-2747 
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Editor  &  Publisher 
MARKET  GUIDE 

770  BROADWAY 

NEW  YORK  NY  10211-2747 
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TECHNOLOGY 


BOSS  CHIEF  TUIIS  TO  TOPS  IN  OPS 


International  Newspaper  Group 
meeting  provides  a  platform 
for  press-maker  president 


BY  JIM  ROSENBERG 

After  closing  its  last 
U.S.  factory  in  Cedar 
Rapids,  Iowa,  and  seeking 
Chapter  11  bankruptcy 
protection  for  the  second 
j  j  time,  Goss  Graphic  Systems  dispatched 
j  Richard  Sutis  to  Dallas  for  an 
j  unscheduled  presentation  at  the 
j  International  Newspaper  Group’s 
annual  meeting  this  month. 

1  Goss  president  since  May  and  vice 
j  chairman  of  Chinese  joint  venture 

|i  Shanghai  Goss  and  Goss  Japan,  Sutis 
stressed  that  Goss 
remains  a  healthy 
international 
enterprise  and  is 
not  abandoning  the 
Americas.  (He 
arrived  buoyed  by  a 
big  British  buy: 
Three  weeks  after 
the  reorganization 
was  announced  and 
just  three  days 
before  he  spoke  to 
the  ING,  the  United  Kingdom’s  largest 
newspaper  publisher.  Trinity  Mirror,  said 
it  will  spend  $25  million  to  equip  its  new 
Western  Mail  ^  Echo  plant  in  Carditf, 
Wales,  with  four  highly  automated 
Colorliner  towers,  two  jaw  folders,  and 
six  split-arm  reelstands.) 

Beyond  information  contained  in  his 
company’s  reorganization  announcement, 
Sutis  said  slowing  advertising  (including 
inserts)  in  a  declining  market  delayed 
large  press  purchases  in  the  United  States 
(though  Universal  and  Magnum  sales 
continued).  And  the  strength  of  the  dollar 
relative  to  the  euro,  he  said,  “made  the 
Cedar  Rapids  products  uncompetitive.” 

!  Throughout  its  most  recent  financial 
j  difficulties,  however,  Goss  was  never  in 
I  default,  according  to  Sutis,  who  said, 
j  “We  were  in  compliance  with  all  our 


www.edltorandpublisher.com 


I  covenants.”  While  that  may  be  true  for 
!  financial  backers,  the  International  Asso- 
i  dation  of  Machinists  union  local  in  Cedar 
;  Rapids  said  employees’  last  paychecks 
bounced,  customers  were  left  waiting  for 
paid-for  presses,  and  installation  sub- 
i  contractors  said  they  have  not  been  paid. 


Though  the  shortfall  experienced  this 
year  called  for  immediate  action,  Sutis 
said,  “Likely,  two  years  ago,  we  should 
have  taken  the  same  action  we’ve  taken 
today.”  The  big  Cedar  Rapids  plant  may 
have  remained  open,  but  Goss  did  file  for 
Chapter  11  in  July  of  1999.  Court  approval 
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Nieman  Narrative  Journalism  Conference 

(formerly  Aboard  the  Narrative  Train) 
co-sponsored  by 

The  Poynter  Institute  &  The  Boston  Globe 
November  30'December  2, 2001 
Cambridge,  Massachusetts 

Join  other  believers  in  refining  and  advancing  the  acceptance  of 

narrative  journalism  in  print  and  broadcast  and: 

•  Explore  the  best  practices  of  narrative  journalism  with  reporters 
and  editors,  and  magazine,  film  and  book  writers. 

•  Attend  sessions  devoted  to  the  skills  of  reporting,  researching, 
building  and  editing  narrative  for  daily  short  features,  series, 
serials,  books  and  documentaries. 

•  Discuss  academic,  memoir  and  travel  writing. 

•  Review  the  business  and  ethics  of  narrative. 

•  Learn  from  some  of  the  best  including;  Isabel  Wilkerson,  A/ew 
York  Times  reporter;  Tom  French,  St.  Petersburg  Times  serial 
writer;  Rick  Bragg,  New  York  Times  reporter  and  author;  Chip 
Scanlan,  Poynter’s  Newspaper  Reporting,  Writing  &  Editing 
Group  Leader;  Gay  Talese,  founding  father  of  “the  new 
journalism"  and  author;  Jon  Franklin,  University  of  Maryland 
journalism  professor  and  author;  Jacqui  Banaszynski,  editor, 

Seattle  Times',  Adam  Hochshild,  founder  of  Mother  Jones  and 
author;  Bruce  DeSilva,  chief  enterprise  editor.  Associated  Press; 

Ira  Glass,  star  of  NPR's  “This  American  Life”  -  as  well  as  Nora 
Ephron,  Errol  Morris,  Stewart  O'Nan,  Emily  Hiestand,  Steven 
Holmes  and  many  more. 

For  more  information  and  to  pre-register  see: 
www.nieman.harvard.edu/narrative. 

Poynter. 

EVERYTHING  YOU  NEED  TO  BE  A  BEHER  JOURNALIST 


Richard  Sutis 


Goss  Graphic 
Systems 
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followed  in  October,  and  by  the  next  July 
it  had  emerged  from  bankruptcy. 

Goss  will  be  better  able  to  execute  its 
plans  when  it  is  “through  with  this  [latest 
bankruptcy]  process  by  next  spring,”  he 
said,  adding  that  it  will  incur  “some 
minimal  cost,”  create  manageable  debt, 
and  allow'  “ver\’  competitive”  pricing. 

A  consortium  led  by  Deutsche  Bank 
and  J.P.  Morgan  Chase  &  Co.  plans  to 
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swap  all  old  debt  for 
equity  in  Goss.  As  much 
as  $90  million  thereafter 
will  be  lent  to  the 
company,  reorganized  as 
Goss  International.  The 
consortium,  said  Sutis, 
is  supportive  and  not 
involved  in  day-to-day 
operations. 

Likening  manufac¬ 
turing  efficiency  to 
new  presses  that  use 
less  iron  to  produce 
more,  Sutis  said,  “We’re 
making  a  lot  more 
product  today  with  a  lot 
fewer  people.” 

Last  year,  when  Goss  grabbed 
29%  of  the  $1.3-billion  world 
market  for  newspaper  presses,  said 
Sutis,  “80%  of  our  orders  came 
from  outside  the  United  States.” 

From  1995  to  2000,  he  continued, 
the  value  of  orders  was  up  61%  in 
Europe,  where  market  share  rose 
to  29%  from  25%  during  the 
previous  five  years.  Also  during  the 
past  five  years,  the  value  of  orders 
placed  with  the  plant  in  Sayama, 

Japan,  rose  89%. 

“We’re  basically  going  to  turn  on  the 
export  switch”  at  Goss’  Asian  factories, 
Sutis  said.  He  made  no  mention  of  the 
company’s  allegations  about  unfair 
competition  in  the  past  —  the  subject  of  a 


Live  abroad  for  up  to  nine  months  and  share  your  skills  with 
colleagues  in  emerging  democracies... 

Kiii^t  International 
Press  fellowships 

Next  Deadline:  January  15 

U.S.  Newspaper,  Radio  and  TV  Professionals  needed  with  the 
following  experience: 


•  Advertising 

•  Broadcast  Production 

•  Business  Management 

•  Circulation 


•  Curriculum  Development 

•  Design  and  Layout 

•  Pre-press  Production 

•  Reporting  and  Editing 


Tel: 


For  more  information  or  an  application,  contact: 

International  Center  for  Journalists 
1616  H  Street,  NW,  Third  Floor 
Washington,  DC  20006  USA 

202-737-3700  •  Fax:  202-737-0530  •  Web:  www.icfj.org  •  E-mail:  knight@icfj.org 


Worker  at  Goss  plant  In  Preston,  England,  plates  up  a 
Colorllner  built  for  Western  Mail  &  Echo,  Cardiff,  Wales. 

successful  Rockwell-Goss  anti-dumping 
complaint  against  foreign  imports  and  a 
pending  lawsuit  against  the  same  foreign 
press  makers.  And  although  he  later 
insisted  that  the  matter  remains  serious 
enough  to  pursue  in  court,  he  called  it  “a 
legal  issue  ...  not  an  operational  issue,” 
and  that  operating  and  pricing  issues 
will  be  more  important  in  the  future. 

In  any  event,  he  said  currency  exchange 
rates  now  essentially  have  eliminated 
anti-dumping  duties  specified  by  the 
U.S.  government. 

As  for  dropping  dumping  from  his 
stumping,  Sutis  said  that  although 
below-cost  sales  “certainly ...  had  an 
effect  on  that  plant”  in  Cedar  Rapids, 

“I  don’t  believe  in  looking  into  the 
rear-view  mirror.” 

“I’ve  been  a  user  of  Goss  for  37  years. 

It’s  the  only  press  I’ve  ever  known,”  said 
ING  President  Ray  Maly.  Sutis  assured 
the  vice  president  and  production 
director  at  The  Times-Picayune  in 
New  Orleans  that  the  availability  of 
parts  and  access  to  personnel  remain 
unchanged.  “At  some  point,”  Sutis  added, 
“we  are  going  to  relocate”  to  a  smaller 
building  near  Goss’  current  headquarters 
in  Westmont,  Ill.  11 
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SYNDICATES 


Some  ups  and  downs 


ram  D  woRLo 

B  FEimiRE  BI2 

Syndicates  have  experienced  sales  setbacks  and  successes 
since  the  terrorist  attacks  on  America  seven  weeks  ago 

BY  DAVE  ASTOR  plans  to  launch  “Out  of  the  Gene  Pool” 

ON  Sept.  10,  EaP  ran  a  Dec.  31.  WPWG  Editorial  Director/ 

stoiy  about  how  recession-  General  Manager  Alan  Shearer  said 
like  conditions  were  i  attendees  at  the  recent  American  Associa- 

hurting  syndicates.  A  day  !  tion  of  Sunday  and  Feature  Editors  meet- 
later,  the  attacks  on  j  ing  indicated  they’d  be  willing  to  consider 

i  a  new  comic,  especially  one  with  a  “diver- 
I  sity  and  acceptance”  theme.  “A  dark- 
■  humor  type  of  strip  would  have  a  tougher 


BY  DAVE  ASTOR 

ON  Sept.  10,  EaP  ran  a 

stoiy  about  how  recession¬ 
like  conditions  were 
hurting  syndicates.  A  day 
later,  the  attacks  on 

America  dealt  a  new  jolt  to  the  economy. 

So  have  things  gone  even  further  south 
for  syndicates  since  then?  Yes  and  no. 

Universal  Press  Syndicate  President 
Robert  Duffy  said  Universal  sales  have 
dipped  only  “slightly”  since  Sept.  11.  “The 
reason  probably  has  more  to  do  with 
editors  having  to  turn  their  attention  to 
the  news  of  the  day,  rather  than  anything 
to  do  with  budget  or  space,”  he  added. 

Some  other  executives  said  less  budget 
and  space  for  features  has  been  a  post- 
Sept.  11  issue.  But,  overall,  things  have 
not  been  totally  negative  for  syndicates. 

At  King  Features  Syndicate,  for 
instance.  Editor  in  Chief  Jay  Kennedy 
reported  virtually  no  client  cancellations 
of  content  —  but  few  new  sales.  He  said 
air  travel  was  difficult  for  a  while  after 
Sept.  11,  with  salespeople  only  able  to  visit 
papers  by  car.  “And,  during  a  crisis,  it’s 
hard  to  get  appointments  with  busy 
editors,”  Kennedy  added. 

Copley  News  Service  Editorial  Director 
Glenda  Winders  said  Copley  salespeople 
aren’t  phoning  papers  as  much.  “It  just 
doesn’t  seem  like  the  time  to  be  in 
people’s  faces,”  she  said,  while  noting  that 
Copley  still  makes  sales  pitches  in  other 
ways  (such  as  by  e-mail)  and  continues  to 
call  potential  clients  to  sell  its  holiday 
packages  because  papers  are  hoping 
advertising  will  start  rebounding  by  then. 

Speaking  of  the  holiday  season,  the 
Washington  Post  Writers  Group  still 


Steve  Breen’s  much-requested  cartoon 

time  these  days,”  Shearer  observed. 

Some  established  features  have  done 
well  since  Sept.  11.  For  instance,  the  client 
list  for  Leonard  Pitts  Jr.’s  Miami  Herald 
column  rose  10%,  to  more  than  150  papers, 
said  Tribune  Media  Services  (TMS)  Sales 
Director  Doug  Page.  This  came  after  Pitts 
wrote  a  widely  praised  Sept.  12  column 
about  the  attacks  that  elicited  a  stunning 
26,000  e-mail  messages. 

King  has  seen  increased  sales  for  the 
“Defending  America”  column  by  ex-Army 
Col.  David  Hackworth,  as  has  Creators 
Syndicate  for  columns  by  ex-military 
men  Oliver  North  and  Austin  Bav.  Several 


KNIGHT  FELLOWSHIPS 
IN  LAW  FOR  JOURNALISTS 


a  unique,  degree-granting  program 
for  the  mid-career  journalist 

For  nearly  twenty-five  years,  Yale  Law  School  has  offered  a  select  group  of 
journalists  the  opportunity  to  step  back  from  the  press  of  deadlines  and 
learn  about  the  law  in  depth,  with  a  view  to  theory  and  policy  as  well  as 
day-to-day  procedure.  Knight  Journalism  Fellows  study  alongside  law 
students  in  the  invigorating  atmosphere  of  Yale  Law  School,  with  its  superb 
faculty,  small  classes,  and  challenging  and  supportive  environment. 

Fellows  who  complete  this  course  of  study  earn  a  Master  of  Studies  in  Law 
(msl)  degree. 

The  fellowship  includes  a  $27,500  stipend  for  living  expenses  provided 
through  the  generous  support  of  the  John  S.  and  James  L.  Knight 
Foundation.  Yale  Law  School  provides  a  grant  that  covers  tuition  and  fees  to 
fellows  who  return  to  journalism  following  completion  of  the  program. 
Together,  these  make  up  a  generous  package  of  financial  support  for  the 
nine-month  program  that  amounts  to  over  $55,000. 

Applications  for  the  2002-2003  academic  year  are  due  January  7,  2002.  For 
further  information,  write  to  Mst/Journalism  Program,  Yale  Law  School, 

Box  208215,  New  Haven,  Connecticut  06520-8215,  call  203  432-1696,  or  email 
gradpro.law@yale.edu;  our  website  is  www.law.yale.edu/yls/acad-msl.htm. 


www.editorandpublisher.com 


OCTOBER  29,  2001  EDITOR  &  PUBLISHER  23 


The  Pulliam  Journalism  Fellowship 

Jump-start  your  newspaper  journalism  career  with  a  solid  program  that  boasts 
four  Pulitzer  Prize  winners  among  its  alumni  -  the  Pulliam  Journalism 
Fellowship.  The  Fellowship  offers  myriad  career  opportunities;  in  fact,  a  Pulliam 
Fellow  from  our  first  class  of  1974,  Barbara  Henry,  now  serves  as  president  and 
publisher  of  The  Indianapolis  Star. 

Now  entering  its  29th  year,  the  2002  Pulliam  Journalism  Fellowship  helps  build  a 
bridge  from  the  classroom  to  the  newsroom.  Fellows  are  assigned  to  The 
Indianapolis  Star  or  The  Arizona  Republic  in  Phoenix  for  10  weeks  each  summer 
as  staff  reporters.  We  award  20  Fellowships  annually.  The  stipend  is  $6,000. 

Traditionally,  our  Fellowships  have  been  open  only  to  graduating  college  seniors. 
In  2001,  we  expanded  eligibility  to  include  college  sophomores  and  Juniors  as 
well  as  seniors  pursuing  a  career  in  newspaper  journalism.  We  will  be  accepting 
applications  for  our  Summer  2002  program  as  of  September  2001 . 

Visit  our  Web  site  at  http://www.indystar.com/pjf  or  e-mail  Fellowship  director 
Russell  B.  Pulliam  at  russell.pulliam@indystar.com  for  an  application  packet. 

You  also  may  request  a  packet  by  writing: 

Russell  B.  Pulliam,  Director 
The  Pulliam  Journalism  Fellowship 
P.O.  Box  145 

Indianapolis,  IN  46206-0145 


EXCELLENT  LEADERSHIP 
REQUIRES  POLISHED  SKILLS. 
HAVE  YOU  BRUSHED  UP  LATELY? 

BEEN  TO  POYNTER? 

Poynter  Executive  Excellence  Series: 
Recruiting  &  Retaining  the  Best  &  Brightest 

February  10-12,  2002 

Application  Deadline:  December  14,  2001 

Upper-level  newspaper  leaders  will  learn  about  recruiting 
and  retention  strategies  that  really  work.  You'll  hear  fresh  ideas 
for  finding,  training,  motivating,  and  keeping  good  journalists. 

You’ll  hear  about  innovative  approaches  for  building  newsroom 
cultures  that  value  diversity  and  creativity.  You’ll  learn  how 
such  cultures  inspire  better  journalism  as  well  as  productive, 
committed  journalists.  You’ll  get  candid  feedback  on  how  to 
improve  your  own  newsroom’s  hiring  and  retention  record. 

Po>Titer. 

EVERYTHING  YOU  NEED  TO  BE  A  BEHER  JOURNALIST 

poynter.org/seminars/app.htm 


INVEST  IN  EXCELLENCE.  APPLY  TODAY. 


SYNDICATES 


I 


other  Op-Ed  columnists  and  editorial 
cartoonists  also  have  done  well. 

Business  isn’t  necessarily  of  the 
subscription  variety.  Shearer  said  various 
papers  have  sampled  WPWG’s  columnists 
for  free  since  Sept.  11;  they  may  or  may 
not  become  regular  subscribers.  Copley 
has  made  a  number  of  sales  on  a  one-time 
reprint  basis,  with  the  most  popular  car¬ 
toon,  by  The  San  Diego  Union-Tribune's 
Steve  Breen,  showing  an  American  eagle 
sharpening  its  claws.  Winders  said  Copley 
is  allowing  some  free  reprints,  such  as 
those  requested  by  military  people. 

The  New  York  Times  Syndicate  has 
made  many  separate-buy  sales  since 
Sept.  11,  according  to  Marketing  Commu¬ 
nications  Manager  John  Stickney.  These 
include  Foreign  Affairs  magazine  articles, 
author  Salman  Rushdie’s  October 
column,  and  various  other  pieces. 

TMS,  which  began  allowing  one-shot 
sales  of  opinion  columns  and  editorial 
cartoons  this  spring,  has  seen  these  sales 
rise  since  Sept.  11.  At  least  10  or  20 
purchases  were  of  Pitts’  Sept.  12  column. 

The  state  of  TMS  subscription  sales  in 
recent  weeks?  “Some  newspapers  are 
holding  steady  or  contracting  budgets, 
but  sales  so  far  are  doing  OK,”  Page  said. 

“I  haven’t  been  displeased  at  all.” 

Creators  Syndicate  President  Rick 
Newcombe  recalled  that  business  wasn’t 
good  the  week  of  Sept.  11.  “We  were  all  so 
stunned  —  the  whole  country  was  so 
stunned  —  that  selling  and  buying 
features  was  the  last  thing  on  anyone’s 
mind,”  he  said,  adding  that  sales  began 
picking  up  the  next  week  and  were 
“almost  back  to  normal”  after  that  until 
slowing  somewhat  again  as  papers  began 
focusing  on  the  anthrax  attacks. 

United  Media  Senior  Vice  President/ 
General  Manager  Sid  Goldberg  agreed 
that  sales  were  “a  blank”  the  week  of  Sept. 
11,  but  rose  since  then.  He  said  there’s 
been  more  interest  in  United-marketed 
content  from  sources  such  as  Slate.com, 
Salon.com,  and  the  Christian  Science 
Monitor  News  Service  —  and  that  feature 
sales  often  pick  up  in  September  anyway 
as  summer  ends  and  newspaper  editors 
know  the  size  of  their  new  budgets. 

Goldberg  added  that  the  post-Sept.  11 
world  has  indirectly  helped  syndicated 
features  because  people  are  “paying  more 
attention  to  the  media  —  and  many  feel 
newspapers  are  the  most  reliable  source 
of  information,  which  favors  anything  in 
the  paper.  Readers  may  go  from  the 
headlines  to  other  pages.”  H 
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THE  BEST  —  AND  REST  —  OF  THE  PRESS 


LLS.  combat  doctrine  todaij  hoi/s  doxen  to  this. 

outgun  all  foes,  among  them  the  press. ... 

Ill  is  is  a  rear  for  freedom,  so  let's  have  some." 

-  JOHN  BALZAR,  “LOS  ANGELES  TIMES” 


The  battle,  him,  and  the  ‘Republic' 

Some  Arizonans  who  pledge  allegiance  to  the 
Republic  are  upset  at  the  Phoenix  newspaper’s 
editorial  cartoonist  for  doing  several  anti-war 
drawings  since  Sept.  11.  Steve  Benson,  a  1993 

a  Prize  winner,  said  readers 
>ent  The  Arizona  Republic 
eds  of  letters,  with  two- 
blasting  him.  Republic 
Advocate  Richard  de  Uriarte 
wrote  Oct.  21  that  Benson 
“has  veered  way  off  the 
political  mainstream”  in 
criticizing  the  war  in  Afghani- 
}se  supporting  it.  He  said  the 
ht  about  countering  Benson’s 
I  “cartoons  flattering  to 
Bush,”  but  worried  this 
..^ive  less  room  for  columns. 
“The  role  of  the  editorial  cartoonist  is  to 
question  policy,”  said  Benson,  noting  that 
bombing  Afghanistan  harms  innocent  civilians 
and  “isn’t  going  to  quickly  solve  our  problems.” 
Benson  told  E&P  he’s  done  cartoons  mourning 
the  victims  of  the  Se^t.  1 1  attacks  and  hailing 
firefighters,  but  he  Viron’t  be  part  of  “group- 
think”  and  a  “jingoistic  mad  rush  to  war.”  The 
self-described  “independent”  said  it’s  interest¬ 
ing  that  in  Afghanistan  “patriotism  is  enforced” 
and  now  some  Republic  readers  want  to 
enforce  patriotism  in  the  United  States. 

Benson  said  Editorial  Page  Editor  Keven  Wil¬ 
ley  supports  his  right  to  do  cartoons  she  doesn’t 
agree  with.  The  paper  is  more  hawkish  on  the 
war,  but  his  work  doesn’t  run  on  the  editorial 
page  and  is  marked  as  opinion.  —  Dave  Astor 


Photo  of  the  xccek 


ETHAN  HYMAN,  THE  FAYETTEVILLE  (N.C.)  OBSERVER 

There  goes  the  neighborhood.  And  we  imagine  mail 
delivery  is  a  tad  slow  these  days.  Seven  families  who  live 
on  this  “dead  end”  street  in  a  local  subdivision  are  now 
pressing  for  a  name  change.  Mike  Tate,  a  surveyor,  named  the 
street  in  1996  after  the  metal  band.  Anthrax,  unaware  of  what  the 
word  stood  for.  Most  of  the  good  names,  he  added,  were  taken,  and 
anyway,  “you  have  to  put  a  little  humor  in  it.”  —  Greg  Mitchell 


A  site  for  sore  eyes 

An  article  in  the  Sum  Paul  (Minn.)  Pioneer 
Press  on  Oct.  18  printed  an  incorrect  Web 
address,  so  readers  looking  to  purchase  a  Prayer 
for  America  calendar  instead  arrived  at  a  porno 
site.  “Stop  smiling,”  wrote  Editor  Walker  Lundy 
in  a  memo  to  news  staffers.  “Lots  of  readers  do 
not  share  our  sense  of  perverted  irony.”  —  G.M. 
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Shoptalk 


News  makers  should  be  judged  not  by  the  color  of  their  skin 
but  by  the  content  of  their  character:  Ditto  for  news  breakers 


OMEBODY  OUGHT  TO  TELL  HER  SOMETHING,”  SOME- 

1  one  will  suggest  with  hushed  tones  and  raised  brows. 

“You  know,”  another  will  whisper  about  me,  “she’s 
^  not  really  from  here.” 

And  so  the  club  meeting  will  begin.  Instantaneous¬ 
ly.  On  street  comers.  In  church  halls.  Across  dining-room  tables. 

You’ve  probably  never  heard  of  this  club.  It  has  no  dues.  Meetings 
are  called  only  when  someone  is  found  in  violation  of  the  unwritten 
rules.  And  your  automatic  enrollment  is  based  on  your  skin  color. 


It’s  called  the  See  Evil,  Hear  Evil,  But 
Don’t-Say-An>thing-Out-Loud-’Cause- 
White-Folks-Might-Be-Listening  Club. 

For  years,  I  was  a  proud  member.  When 
Anita  Hill  was  complaining  on  prime-time 
TV  about  how  Clarence  Thomas  sexually 
harassed  her,  I  wrote  a  column  for  the 
Tallahassee  (Fla.)  Democrat, 
where  I  was  working  at  the 
time.  Here  was  another  black 
woman  publicly  dissing  a  black 
man,  I  turned.  Why  couldn’t  she 
just  keep  her  mouth  shut? 

I’m  embarrassed  to  have 
written  those  words.  Now  I 
feel  Anita’s  pain.  Since  I  started 
writing  a  Portland-issues 
column  last  year  for  The 
Oregonian,  I  too  have  been 
found  guilty  of  breaking  club  rules.  I  too 
have  been  marked  in  some  community 
circles  as  a  Judas,  a  sellout.  Some  blacks 
even  refer  to  me  only  as  a  “Negro,”  a  code 
word  meant  to  indicate  that  my  status  has 
deteriorated  so  much  that  I’m  not  even 
worthy  to  be  called  “black”  anymore. 

That  attitude  saddens  me.  But  it  makes 
me  angiy,  too. 

So  I  called  Milton  Coleman  of  The 
Washin^on  Post.  Who  better  to  help  me 
make  sense  of  this  conundrum  than  the 


i  poster  child  for  “Negro”  journalists? 

:  Some  black  people  still  consider  him  a 
i  traitor  —  17  years  later  —  for  first 
i  reporting  the  Rev.  Jesse  Jackson’s  insults 
j  toward  Jews  in  1984. 

Although  the  fiiror  —  and  the  death 
i  threat  —  erupted  into  one  of  the  lowest 

-  points  in  Coleman’s  life,  he 

said  he  would  still  make  the 
same  decision.  It’s  a  matter  of 
journalistic  integrity. 

“It’s  very  unfortunate  that 
we,  as  black  journalists,  play  an 
incredibly  high  tax  for  the  work 
that  we  do,”  Coleman  said  in  a 
telephone  interview.  “Yet  you 
have  to  stick  to  your  principles 
and  realize  that  journalism  is  a 
lonely  field.  You’re  out  there  all 
I  by  yourself,  and  what  gives  you  strength  is 
i  the  people  who  are  supportive  of  you.” 
i  And,  as  I’ve  painfully  discovered,  those 
I  supporters  rarely  are  coming  from  the 
'  black  community.  According  to  author 
Pamela  Newkirk  in  her  book,  “Within  the 
j  Veil:  Black  Journalists,  White  Media,”  the 
I  black  community  is  constantly  judging 
j  black  journalists  through  the  historical 
i  lens  of  slavery.  If  the  loyalty  scale  tilts  the 
I  wrong  way,  black  journalists  face  public 
I  censure,  ostracism,  and  humiliation.  It’s 


BYS.  RENEE  MITCHELL 


a  position  that  few  white  reporters  ever 
have  to  consciously  consider  because  they 
generally  aren’t  issued  a  group  identity 
from  birth. 

“For  many  blacks,”  wrote  former 
journalist  Newkirk,  who  also  is  black, 

“the  exposure  of  wrongdoing  by  a  black 
person  is  seen  as  more  sinful  than  the 
wrongdoing  that  was  exposed.” 

Yes,  it  is  true  that  the  mainstream  media 
have  a  historical  reputation  for  being  tools 
of  oppression.  And  yes,  it  is  also  true  that 
newspapers  as  well  as  TV  and  radio 
stations  have  been  painfully  slow  in  hiring 
professionals  of  color.  And  they  don’t 
always  make  the  right  decisions  when  it 
comes  to  covering  communities  of  color. 

Despite  those  drawbacks,  we,  as  black 
journalists,  have  to  do  our  jobs,  even  while 
we  prod  our  industry  to  fully  step  up  to  the 
diversity  plate  with  a  more  sincere  effort. 

In  the  meantime,  we  will  not  just  turn  our 
heads  and  be  quiet  simply  because  we 
share  the  same  skin  tone  as  the  person 
doing  wrong.  ’Cause  even  if  an  issue  is  not 
put  on  the  table  and  addressed  in  a  public 
forum,  guess  what:  White  folks  are  going 
to  talk  about  it  anyway.  Black  folks  are  not 
invisible.  It’s  time  we  all  accepted  that  — 
without  retaliation. 

“You  cannot  bow  to  the  pressure; 
then  you  are  not  being  journalists,”  said 
Tina  Brown,  a  black  reporter  at  The 
Hartford  (Conn.)  Courant.  She  said 
critics  of  her  articles  about  a  Connecticut 
community  that  is  75%  black  or  Latino 
call  her  Tina  “White.” 

“I  get  it  from  all  sides,”  Brown  said.  “It’s 
unfair  for  people  in  any  community  to  put 
journalists  in  a  position  where  they  have  to 
choose.  I  think  that’s  unfair.” 

Incredibly  unfair.  But,  rest  assured,  I 
am  not  losing  any  sleep  over  it.  So  if 
anyone  out  there  still  expects  that  their 
disparaging  remarks  will  eventually  shame 
me  back  into  the  “Hush  Now”  fold,  let  me 
be  clear:  I  fled  that  plantation  years  ago, 
boldly  and  in  plain  sight.  And  if  someone 
has  a  problem  with  airing  dirty  laundry, 
perhaps  they  should  consider  that  it  ought 
not  be  soiled  in  the  first  place.  II 

Mitchell,  columnist  for  The  Oregonian  in 
Portland,  has  worked  as  a  reporter  and/or 
assignment  editor  in  Detroit  and  Seattle 
as  well  as  Orlando  and  Tallahassee,  Fla. 
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ATTENTION  EXHIBITORS! 


Its  Almost  Show  Time. 

It's  also  budget  time  and  the  bottom  line  means  maximizing  every  dime  spent. 
So  which  Newspaper  show  provides  the  best  prospects, 
qualified  leads  and  decision-makers? 

Line  by  line,  there's  no  comparison  if  you  ask  past  INC  show-goers  .  .  . 


“The  INC  is  not  only  well-organized  and  operationally  easier  than  most  of  the  other 
shows  we  attend,  it  also  puts  us  in  front  of  a  large  number  of  prospects!" 

Morgan  Wells,  y^arketing  Managt  -  Infinet 


"The  INC  is  one  of  our  must-attend  trade  shows  each 
year.  We  get  to  meet  with  the  people  we  want  to 
meet  -  the  decision  makers  -  and  always  come  out 
of  the  show  with  a  good  number  of  qualified  leads. 

We've  already  signed  up  for  2002!" 

Jeff  Nelson,  VP  of  Sale^  &  Marketing  -  Cold  North  Wind 


"  .  .  our  booth  was  buzzing  the  whole  show!  We  signed  clients  on  the  spot  for  sites  that 
now  offer  rich  content.  The  (INC)  conference  provided  us  with  the  venue  to  connect  the 
right  products  with  the  right  people. " 

Deb  Dreyfuss-Tuchman,  VP  Busirwss  Development/ Affiliate  :>  “  Videc  ; 


EDITORt^PUBLISHER's  13th  Annual 


INTERACTIVE 


NEWSPAPERS 


2002  Conference  &  Trade  Show 

February  6-9,  2002  —  San  Jose,  CA 


Contact  your  Editor  &  Publisher  Sales  Representative  today  to  reserve  your  sponsorship  or  booth  space  for 
The  13th  Annual  E&P  Interactive  Newspapers  Conference  in  San  Jose,  California. 


SOUTHEAST 

Betsy  Maloney 
Associate  Ad  Director 
301-656-5712 


NORTHEASTERN  US/CANADA 

Howard  Flood 
Account  Executive 
646-654-5522 


MIDWEST 

Derek  Hamilton 
Account  Executive 
(312)  583-5522 


WESTERN  US/CANADA 

Jill  Martin 
Account  Executive 
(831)  625-6902 


Or  call  the  Conference  Hotline  (888)  536-8536  for  additional  information. 


The  Associated  Press 


2001 
Gramling 
:  Award 
Winners 


Celebrating  AP  excellence 

The  Gramling  Awards  are  the  highest  honors  that  The  Associated  Press  bestows  on  its  staff  for  excellence. 

They  are  made  possible  by  a  bequest  from  the  late  AP  newsman  and  executive  Oliver  S.  Gramling,  who  died  in  1992  at  age  87. 

Journalism  Awards 

Spirit  Awards 

Ron  Fournier,  White  House  Correspondent,  for  excellence 
in  national  political  reporting  during  the  2(X)0  presidential 
campaign. 

liana  Balaban,  Tel  Aviv  business  manager,  for  her  dedication 
over  34  years  to  AP  subscribers  on  both  sides  of  the  Israeli- 
Palestinian  conflict. 

Marc  Humbert,  veteran  New  York  state  political  editor,  for 
outstanding  coverage  of  the  2(KK)  U.S.  Senate  campaign. 

Nestor  Ikeda,  correspondent  in  Washington,  D.C.,  for  preparing 
the  AP’s  Latin  American  desk  for  its  role  in  the  online  world. 

Michael  Weinfeld,  Broadcast  entertainment  editor,  for  excellence 
in  reporting  and  directing  entertainment  coverage  for  AP 
television  and  radio  wires  and  AP  Network  News. 

Marty  Lederhandler,  New  York  senior  photographer,  for 
chronicling  events  and  legendary  figures  of  the  20th  and  21st 
centuries  in  65  years  of  service. 

Achievement  Awards 

Sue  Manning,  Los  Angeles  day  supervisor,  for  being  a  role  model 
with  her  good  humor  and  grace  under  pressure. 

Michael  Palmer,  director  of  technology  development  in 

Washington  Broadcast  Services,  for  his  role  in  creating  an  interface 
standard  for  the  broadcast  industry. 

Anita  Snow,  chief  of  bureau  in  Cuba,  for  responding  to  the 
challenge  and  opportunity  of  reopening  the  AP  bureau  in  Havana. 

Scholarship  Award 

Steve  Elliott,  chief  of  bureau  in  Phoenix,  for  graduate  business 
studies  in  marketing  and  strategic  planning. 
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